[ international Journal of Multidisciplinary Research and Growth Evaluation www.allmultidisciplinaryjournal.com

International Journal of Multidisciplinary
Research and Growth Evaluation.

Business process management in Vietnamese and foreign companies: A case of tourism
industry

Tran Huu Al ¥*, Nguyen Phuoc Hoang 2, Bui Thanh Toan 3

1'Van Hien University, Vietnam

2 Tra Vinh University, Vietnam
3 Ho Chi Minh City University of Technology (HUTECH), Vietnam

* Corresponding Author: Tran Huu Al

Article Info Abstract o _ _
This article gives an insight into new concept of business process management applied

S, widely in all types of business and in all sectors or industries. We compare how
ISSN (orlllne). 2582-7138 business process management is understood, deployed implemented in both
Volume: 04 Vietnamese and foreign companies regarding only the tourism industry in this current
Issue: 03 context of Vietnam’s business environment.

May-June 2023
Received: 26-03-2023
Accepted: 19-04-2023
Page No: 75-80

Keywords: business process, BPM, domestic companies, foreign companies, tourism industry, Vietnam

1. Introduction: Business

1.1. What is business?

Business is an activity of investing, buying, selling, producing and providing services for business entities to conduct
independently, usually for the purpose of generating profits. Business activities are usually through business institutions such as
corporations, companies or can also be self-made activities of individuals such as trading and small-scale production of
households.

Business creates material wealth to meet the needs of consumers then sell it on the market and make a profit. There are many
different criteria to evaluate business activities such as revenue, growth, net profit, etc.

Many countries around the world use the term "commerce" to refer to the overall production, purchase and sale of services and
goods, and there is a difference with the term "trade". Used to refer to pure commodity trading activities.

1.2. What types of business are there?

a. Business services

It is one of the three business forms that are very developed today. The service business does not create tangible goods, but sells
packages of services directly to customers.

b. Manufacturing enterprises

Manufacturers are businesses that are directly responsible for the supply of goods in the consumer market. Especially essential
items and products that meet the daily needs of consumers.

Applying science, technology and techniques to production on a diversified line of products including software, engines, and
machines, then selling them to bring in revenue is a mandatory premise for enterprises to continuously produce. development
and upgrade.
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c. Retail business

Is one of the smart solutions to help businesses increase
revenue most effectively. Thanks to the retail business form,
products and goods circulate smoothly from the place of
production to the consumer quickly, conveniently and
efficiently.

Corporations, businesses and companies are now investing
heavily in retail to bring brands to users, make customers
trust, choose and be loyal to the products and goods they
produce.

d. Business travel

The tourism business is the business of tourism products and
services. When customers have a need for travel experiences
and come to a travel agency, the company will "sell" to
customers the feelings, experiences or enjoyment during the
trip. The company's travel products and services are not
physical objects, but new and unique experiences.

1.3. What are the characteristics of business and tourism

business?

a. Business characteristics

= Exchange of services and goods.

= Aproduct/goods before reaching the consumer may have
to go through many different transactions.

=  Profit is the reward, the main goal for the services of a
business.

= Good skills and qualities in business to run the business.

= Take the risk of uncertainty such as: disease, fire, theft
or loss due to market devaluation, change in demand.

= Buyer, seller

= Connection to the production of goods or services.

= Involves marketing distribution of goods also known as
commercial activities.

= Offers on goods and services

= Meet the wants and needs of consumers.

= Social obligations: business today is service oriented
rather than profit-oriented.

b. Tourism business characteristics

Tourism is a special business that has both a production and
business nature and the nature of serving culture and society.
Business activities of tourism services are very diverse and
rich, including activities: such business of tour guides, the
business of tourist transportation, the business of food and
drink, the business of other services such as Sauna, massage,
laundry, photography, and souvenir sales....

Tourism products and services often do not have a specific
physical form, the production and business process are
associated with the consumption process. Customers buy a
travel product before they see it.

Tourism activities Tourism business activities carry high
risks. There are types of tourism service business activities to
complete products and services that have to spend many
different costs but sometimes still cannot complete the
desired number of products, while its results (if yes), many
different industries benefit. Because to organize a tourism
service business, it is necessary to spend a lot of money
before that activity is carried out such as advertising costs,
hotel booking costs, etc., but as a result, there may be very
few customers. use the tourism service activity. But when
there are customers, many different industries enjoy income
such as hotels, transportation, post offices, customs, taxes...
Service business activities are seasonal and highly dependent
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on natural, environmental, cultural and socio-economic
conditions of each region.

The above characteristics directly affect the cost and revenue
accounting and determine the business results of tourism
services.

1.4. What is a domestic tourism business?

Domestic tourism is travel by residents only within their own
country. A resident's trip can be for any purpose (except for
work), anywhere in the country and long or short depending
on the purpose.

A company that conducts its business in its home country. A
domestic business is often taxed differently than a foreign
business and may have to pay taxes or fees on the products it
imports. Usually, a local business can easily do business in
the parts of the country in which it is registered.

Domestic businesses that are located in a country other than
their original home country are called foreign businesses.

1.5. Characteristics of domestic enterprises:

Businesses are a separate and distinct legal entity from its
owners. In the case of litigation and debt repayment, it is the
company that is liable, not the owner. If a creditor demands
payment of a debt, they will claim the company's assets, not
the owner's personal property.

Local business owners are free to choose where their
company does business, and as a result, local business owners
often seek to analyze corporate laws in different regions to
determine where a good place to go. best for business.

The advantage of domestic enterprises is that domestic
enterprises have lower costs of market research compared to
foreign enterprises. Each company needs to understand the
tastes of each target market, and for that, foreign businesses
will have to invest considerable resources in analyzing the
tastes of customers from other countries, see which customer
groups are most likely to buy and how to market the product
effectively.

Meanwhile, local businesses can more easily predict
customer preferences. Local business owners may be more
familiar with competitors’ offerings and can easily
understand niches.

However, the disadvantage of domestic enterprises is that
domestic enterprises are often easily affected by cyclical
changes in the market. Cyclical changes tend to affect a
domestic firm more strongly than an international firm,
making it more vulnerable to the ups and downs of the
domestic market. The reason is because foreign enterprises
often have many other ways to generate profits when
domestic market conditions are not good, while domestic
enterprises do not.

1.6. Foreign enterprises
Foreign enterprise (or foreign-invested enterprise) is an
economic organization established and operating under the
provisions of Vietnamese law, with foreign investors as
members or shareholders.

1.7. Characteristics of foreign enterprises

Basically, a foreign enterprise is a type of enterprise
established and operating under Vietnamese enterprise law.
As a type of stable, sustainable and organized investment,
foreign-invested enterprises have the following main
characteristics:

Foreign enterprises have in common with other ordinary
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enterprises, including special points in organizational form,
organizational structure, and legal status. This means that
foreign enterprises must be organized in the form of
enterprises in accordance with the provisions of Vietnamese
law.

2. Business process management in Vietnamese and
foreign companies

Business process management (BPM for short) is extremely
valuable to businesses. It allows companies to maximize
profits and gain a competitive edge over their competitors.
Using BPM makes it faster and easier to develop and deploy
custom applications, and enables rapid response to any
changes in regulatory, customer, and market needs.

2.1. What is BPM?

As "Business Process Management™” as follows: BPM is a
concept that deals with any combination of modeling,
automation, execution, control, measure and optimize
business flows, support business goals, scale systems,
employees, customers and partners inside and outside the
enterprise.

BPM can be understood as we are impacting, and improving
a business process from start to finish by analyzing it, and
modeling how it works in different scenarios that can occur
at the same time. improvements, monitoring the improvement
process to continuously optimize it. As a result, we get a
better quality process than before.

2.2 Features of Business Process Management

A business Process is an activity or a set of activities to
accomplish a certain goal of the organization.

BPM is not a one-time task, it is a continuous refactoring of
the process.

BPM is work related to process improvement not necessarily
related to technology and automation.

BPM is done by people interested in process improvement,
not process implementers.

2.3 What is a business process?

A business process is a series of interconnected steps that are
assigned to related departments to perform specific tasks.
Each department will perform specialized tasks to achieve the
goal in the best way.

2.4 Business process steps

Step 1: Research the customer market and the supply market
Step 2: Build a tour schedule

Step 3: Determine the product price

Step 4: Complete the sale tour

2.5 Steps to improve the company's business processes:
To make your business processes more efficient, you can
improve them by following these steps:

a. Operational analysis

You must identify the activities that need to be done to
increase customer satisfaction with the product or service.
These activities include: Marketing, ordering and selling,
operations, shipping, customer care... Here are a few tips that
you can apply:

You will have a fuller and richer answer to this analysis,
giving members more confidence in your final conclusion.
List the activities that add value to the company, then
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organize them as a simple process flowchart. This will help
you represent the value chain more clearly.

b. Analyze the value created for customers

List the factors that create value for your customers and then
list these factors next to the activities you have identified.
Next, write down what needs to be done or changed to bring
greater value to these elements.

3. Conclusion

Business process diagrams help ensure task performance in
teams and enhance alignment within the organization.
Companies use this process map to maintain and improve the
quality and efficiency of work to analyze, optimize and
communicate about the processes at the company.

Business process management often involves the use of BPM
tools that add value to the company in terms of higher
productivity, reduced spending, better control, and better
visibility.

Business process management tools are used to optimize,
measure, and automate business processes. They provide
powerful support in the management of business processes.

4. References

1. Anh DBH, LDM Duc, PB Ngoc. Subjective Well-Being
in Tourism Research. “Psychology and education.
2021;58(5):3317-3325.

2. Diem DL, TTT Trang, PB Ngoc. Development of
Tourism in South Central Coastal Provinces of Vietnam.
Journal of Archeology of Egypt/ Egyptology.
2021;18(8):1408-1427.

3. Diep LDung HT, Tien NV. Branding building for
Vietnam tourism industry reality and solutions,
International Journal of Research in Marketing
Management and Sales. 2019;1(2):63-68.

4. Dung NTH, TT Trang, VT Hien. Editor Phuong Factor
Affecting Tourists' Return Inten tion. A Case of Binh
Quoi Village in Ho Chi Minh City. “Journal of
archeology of Egypt / Egyptology. 2021;18(9):493-507.

5. Dung NTH, TT Trang, PB Ngoc. Assessing Customer
Satisfaction for Can Gio Tourist Destination in Ho Chi
Minh City. Journal of Archeology of Egypt/Egyptology.
2021;18(14):249-268.

6. NgocPB, TTT Trang. Current Path to Community Based
Sustainable Tourism Development of Khanh Hoa
Province in Vietnam. Journal of Archeology of Egypt /
Egyptology. 2021;18(9):508-525.

7. Thai TM, Hau TH, Vinh PT, Long NVT. Solutions for
Tuyen Quang and Binh Phuoc Tourism Industry
Sustainable Development. Comparative  Analysis.
International Journal of Research in Marketing
Management and Sales. 2020;2(1):101-107.

8. Tan NH. Solutions for Sustainable Development of Binh
Duong Tourism. Proceedings of University Science -
Conference on: Binh Duong Tourism, Enhancing
Competitiveness towards Sustainable Development.
Binh Duong Department of Culture, Sport and Tourism;
2018;55-67.

9. Tan NH. Hanoi Culture of Cuisine as Factor Attracting
Tourists to Vietnam. Proceedings of University
Scientific Conference on: Values of Gastronomic
Culture in Tourist Activities. Faculty of Social Science
and Humanities, Department of Culture and Tourism.
May 21, 2018, Tien Giang University; 2018;101-105.

77/Page



International Journal of Multidisciplinary Research and Growth Evaluation

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21,

22,

23.

24,

25.

Tan NH. Solutions for Tuyen Quang, Binh Phuoc.
International ~ Tourism  Products and  Services
Development ment. Comparative Analysis. “Inter-
national Journal of Research In Marketing Manage Ment
And Sales. 2019;2(1):131-137.

Thien NH. Sustainability of Coastal Tourism Deve-
lopment: Comparative Analysis of Vietnam's Northern
and Souththern Provinces. “Journal of southwest
Jiaotong University. 2021;55(6):1-19.

Than NH. CRM Application in Managing Hotel, Re-
staurant and Tourism Services in Vietnam. International
Journal of Research in Management. 2019;1(1):14-17.
Viet PQ, Duc NM, Tam VT. Sustainability of Tourism
Development in Vietnam's Coastal Provinces. World
Review of Entrepreneuship Management and
Sustainable Development; ¢c2020.

Vu NT, Viet PQ.Sustainability of Tourism Development
in Vietnam’s Coastal Provinces. “World Review of
Entrepreneurship  Management and  Sustainable
Development. 2021;17(5):579-598.

Ngoc NM.Sustainable Integration in Vietnam’s Tourism
Industry. World Review of Entrepreneurship Management
and Sustainable Development; c2023.

NH Tien, PM Duc, NT Tuan, PT Vinh, NVT Long.
Tuyen Quang and Binh Phuoc—Comparative analysis of
potential for tourism industry development. International
Journal of Research in Marketing; c2019.

NH Tien, NT Tuan, PM Duc, PT Vinh, NVT Long.
Differences and similarities in offered services of Tuyen
Quang and Binh Phuoc tourism industry. International
Journal of Research in Marketing Management and
Sales; 2019;2(1): 120-125.

NH Tien, NT Tuan, PM Duc, PT Vinh, NVT Long.
Taking advantages of the potential of Tuyen Quang and
Binh  Phuoc in developing tourism industry.
Comparative Analysis. International Journal of Research
in Marketing Management and Sales; 2019;2(1): 126-30.
Thai TM. Solutions for Tuyen Quang and Binh Phuoc
International ~ Tourism  Promotion.  Comparative
Analysis, International Journal of Research in Marketing
Management and Sales. 2019;2(1):108-112.

Then NH, NM Ngoc, NP Mai, LDM Duc, TTT Trang.
Sustainable Development of Higher Education
Institutions in Developing Countries: Comparative
Analysis of Poland and Vietham. Contemporary
Economics” (forthcoming); c2022.

Then NH, DBH Anh, PB Ngoc, TTT Trang, HTT Minh.
Brand Building and Development for the Group of Asian
International Education in Vietnam. Psychology and
Education. 2021;58(5):3297-3307.

Then NH, DT Anh, MV Luong, NM Ngoc, N Dat, LDM
Duc. Sustainable Development of Higher Education. A
Case of Business Universities in Vietnam. Journal of
Hunan University Natural Sciences. 2020;47(12):41-56.
Then NH, RJS Jose, NP Mai, NT Long, TV Hai. Current
State of Human Resource in International Universities in
Vietnam. International Journal of Multidisciplinary
Research and development. 2020a;7(7):22-27.

Then NH, LP Dana, RJS Jose, NT Vu, NT Hung. Human
Resource Development Strategy of Ton Duc Thang
University to Improve its Position on International
Rankings. International Journal of Advanced Education
and Research. 2020b;5(3):105-110.

Then NH, HTT Minh, PV Dan. Branding Building for

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42,

www.allmultidisciplinaryjournal.com

Vietnam Higher Education Industry — Reality and Solu-
tions. International Journal of Research in Marketing
Management and Sales. 2019;1(2):118-123.

Then NH, DBH Anh. Attracting FDI in Higher
Education Industry in Vietnam. International Journal of
Advanced Education and Research. 2019;4(3):24-27.
Ngoc NM. Higher Doctorate in Poland and Implications
for Polish  Higher Education and Scientific
Development. Journal of Southwest Jiaotong University.
2020;56(1):188-201.

Ngoc NM, Giao NQ, Trang TTT, Mai NP. Sustainability
Issues in the Development of Higher Education Industry.
Hong Kong Journal of Social Sciences; c2021;57.

Anh DBH. CSR Policy Change — Case of International
Corporations in Vietnam. Polish journal of management
studies. 2018;18(1):403-417.

Trang TTT. Sustainable Development of Higher Education
Institutions in Developing Countries: Comparative
Analysis of Poland and Vietnam. “Contemporary
Economics. 2022;16(2):195-210.

Zheng WL. Impact of Energy Efficiency, Technology
Innovation, Institutional Quality and Trade Openness on
Greenhouse Gas Emissions in Ten Asian Economies.
Environmental Science and Pollution Research; c2022.
Ahmad AF. The Nexus among Green Financial
Development and Renewable Energy: Investment in the
wake of the Covid-19 pandemic. Economic Research.
2022; 35(1):5650-5675.

Ye F. The Impact of Corporate Social Responsibility on
the Sustainable Financial Performance of Italian Firms:
Mediating Role of Firm Reputation. Economic Research.
2022; 35(1):4740-4758.

Feng SC. The Role of Technology Innovation and
Cleaner Energy towards Sustainable Environment in
ASEAN Countries: Proposing Policies for Sustainable
Development Goals. Economic Research.
2022;35(1):4677-4692.

Duc LDM. Enhancing Auditor Independence in
Auditing Enterprises in Vietnam. “Cogent Economics
and Finance. 2019;7(1):1-16.

Mai NP. Social Entrepreneurship and Corporate
Sustainable Development. Evidence from Vietnam.
“Cogent Business and Management. 2020;7(1):1-17.
Thuong TM. Enhancing Independence of Local Auditing
Services by Profiting from International Experiences of
the Big4d Group (KPMG, Deloitte, PWC E&Y)
Operating in Vietnam Market. Cogent Business &
Management. 2019;6(1):1-14.

Tien NH. Corporate Financial Performance due to
Sustainable Development in Vietnam. “Corporate Social
Responsibility and Environmental Management.
2019;27(2):694-705.

Tien NH. Natural resources volatility and financial
development during Covid-19: Implications for
economic recovery. Resources Policy; c2023.

Ka YC. Exploration of Green Energy and Consumption
Impact on Sustainability of Natural Resources:
Empirical Evidence from G7 Countries. Renewable
Energy. 2022;196:1241-1249.

Ngoc NM. Solutions for Development of High Quality
Human Resource in Binh Duong Industrial Province of
Vietnam. International Journal of Business and
Globalisation; c2023.

Huong LTM. Factors Impacting State Tax Revenue in

78|Page



International Journal of Multidisciplinary Research and Growth Evaluation

43.

44,

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.

56.

57.

58.

59.

ASEAN Countries. International Journal of Public
Sector Performance Management; c2023.

Ngoc NM. Impact of Accreditation Policy on Quality
Assurance Activities of Public and Private Universities
in Vietnam. International Journal of Public Sector
Performance Management; c2023.

Ngoc NM. Quality of Scientific Research and World
Ranking of Public and Private Universities in Vietnam.
International Journal of Public Sector Performance
Management; c2023.

Viet PQ. Sustainability of Tourism Development in
Vietnam’s Coastal Provinces. World Review of
Entrepreneurship  Management and  Sustainable
Development. 2021;17(5):579-598.

Tien NH. Vietnamese Family Business in Poland and in
Vietnam. Comparative  Analysis of Trends and
Characteristics. International Journal of Entrepreneurship
and Small Business. 2021;42(3):282-299.

Anh DBH. Sustainable Development of Social
Entrepreneurship. Evidence from Vietnam. International
Journal of Entrepreneurship and Small Business.
2022;45(1):62-76.

Mai NP. Green Entrepreneurship - a Game Changer in
Vietnam Business Landscape. International Journal of
Entrepreneurship and Small Business; c2023.

Ngoc NM. Enhancing efficiency of real estate brokerage
activities in Vietnam. International Journal of Business
and Globalisation; c2023.

Ngoc NM. Factors affecting the selling price of luxury
apartments in Vietnam. A quantitative analysis.
International Journal of Business and Globalisation;
c2023.

Mai NP. Enhancing Sustainability in the Contemporary
Model of CSR: a Case of Fast Fashion Industry in
Developing Countries. Social Responsibility Journal.
2021;17(4):578-591.

Ngoc NM. Sustainable Integration in Vietnam’s Tourism
Industry. World Review of Entrepreneurship Management
and Sustainable Development; c2023.

Ngoc NM. The relevance of factors affecting real estate
investment decisions for post pandemic time. International
Journal of Business and Globalisation; c2023.

Massoud M. Impact of non-renewable energy and
natural resources on economic recovery: Empirical
evidence from selected developing economies.
Resources Policy. 2023;80:103221.

Hieu VM. Socially Sustainable Entrepreneurship of
Chinese Community in Southern Vietnam. International
Journal of Entrepreneurship and Small Business; c2023.
Ngoc NM. Factors affecting the willingness to pay for
management services of apartments in Vietnam.
International Journal of Business and Globalisation;
c2023.

Toan TT. Opportunities and challenges for quality of
human resource in public sector of Vietnam’s logistics
industry. International Journal of Public Sector
Performance Management; c2023.

Lan TTN. Market development strategy of renewable
energy industry in Vietnam. International Journal of
Business and Globalisation; c2023.

Huong LTM. Assessment of green economic growth in
the current specific socio-economic context of Vietnam.
International Journal of Business and Globalisation;
c2023.

60.

61.

62.

63.

64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

75.

76.

www.allmultidisciplinaryjournal.com

Lan TTN. A global trend of sustainable development of
agribusiness in Vietnam. International Journal of
Business and Globalisation; c2023.

Vinh PT. Global performance of Vietnamese small
enterprises due to internal and external drivers.
International Journal of Business and Globalisation;
c2023.

Tuan LHA. The entrepreneurial pathway of Vietnamese
super-rich. The sources of their successful business
performance. International Journal of Entrepreneurship
and Small Business; c2023.

Hai DH. The influence of global climate change on
economic growth in Vietnam. “International Journal of
Business and Globalisation; c2023.

Tien NH. Global product purchasing intention of
consumers in Vietnam. International Journal of Business
and Globalisation; c2023.

Duc LDM. The impact of quality of financial accounting
information on SMEs’ business performance. International
Journal of Business and Globalisation; c2023.

NH Tien, NM Ngoc, DBH Anh. The situation of high
quality human resource in FDI enterprises in Vietnam:
Exploitation and development solutions. International
Journal of Multidisciplinary Research and Growth
Evaluation; c2021.

NH Tien, PC Do, VT Phong, P Van Thuong, H Van
Dung. AlIB as a Challenger for IMF and WB. American
International Journal of Business Management (AIJBM).
2019;2(10):62-68.

NH Tien. Attracting ODA investment in Binh Duong
province of Vietnam. Current situation and solutions.
International Journal of Foreign Trade and International
Business. 2019;2(1):109-114.

NH Tien, TTT Trang, PB Ngoc. The role of formative
assessment in business education in Vietnam. PalArch's
Journal of Archaeology of Egypt/Egyptology.
2021;18(6):85-99.

NH Tien, NH Manh. Solutions to Enhance Working
Motivation in International High School Education in
Vietnam. Journal of Critical Reviews. 2021;8(2):167-
176.

NH Tien, PM Duc, NT Tuan, PT Vinh, NVT Long.
Tuyen Quang and Binh Phuoc—Comparative analysis of
potential for tourism industry development. International
Journal of Research in Marketing Management and
Sales; 2019;2(1):138-141.

NH Tien, DB Anh. High quality human resource
development approach of Viethamese government.
International Journal of Multidisciplinary Research and
Development. 2019;6(8):80-83.

NH Tien, NM Ngoc. Analysis of Korea's International
trade and investment activities in Vietham. International
Journal of Advanced Research in Engineering&
Management; 2019;5(7).

NH Tien, DBH Anh. High quality human resource
development approach of Vietnamese enterprise.
International ~ Multidisciplinary  Research  Journal.
2019;6:84-88.

NH Tien, NT Vu, HT Dung, L Doan, M Duc. China-US
trade war and risks for Vietnam’s economy. International
Journal of Research in Finance and management.
2019;2(2):86-91.

NH Tien, NM Ngoc, DBH Anh. Current situation of high
quality human resources in FDI enterprises in Vietnam-

79|Page



International Journal of Multidisciplinary Research and Growth Evaluation

77.

78.

79.

80.

81.

82.

83.

84.

85.

solutions to attract and maintain. International Journal of
Multidisciplinary Research and Growth Evaluation;
2021;2(1):31-8.

NH Tien, TH Son, DBH Anh, NM Duc. Factors affecting
customer satisfaction on service quality at joint stock
commercial banks in Vietnam. Journal of Critical
Reviews. 2021;8(2):605-617.

NH Tien, N Van Tien, RJS Jose, NM Duc, NM Ngoc.
Internal instability as a security challenge for Vietnam.
Journal of Southwest Jiaotong University; 2020;55(4).
NT Dien, VH Le Doan Minh Duc, N Thuy, NH Tien.
Factors affecting responsibility accounting at joint stock
commercial banks in Vietnam. Journal of Southwest
Jiaotong University; 2020;55(4).

NH Tien, NT Tuan, PM Duc, PT Vinh, NVT Long.
Differences and similarities in offered services of Tuyen
Quang and Binh Phuoc tourism industry. International
Journal of Research in Marketing Management and
Sales; 2019;2(1).

NH Tien, N Dat, DTP Chi. Product policy in
international marketing comparative analysis between
Samsung and Apple. Int. J. Res. Mark. Manag. Sales.
2019;1:129-133.

NH Tien, NT Long, DTP Chi. Price Policy in
International Marketing. Comparative Analysis between
Samsung and Apple.” International Journal of Research
in Marketing Management and Sales; 2019;1(2).

NH Tien. Characteristics features of Vietnam’s
international economic integration in the context of
industrial revolution 4.0. International Journal of
Financial Management and Economics; 2018-2019;(2)1.
NH Tien, NT Tuan, PM Duc, PT Vinh, NVT Long.
Taking advantages of the potential of Tuyen Quang and
Binh  Phuoc in developing tourism industry.
Comparative Analysis. International Journal of Research
in Marketing Management and Sales; 2019;2(1).

BR Kuc, HT Nguyen. South-East Asia Developing
Knowledge-Based Economy. Ekonomika | Organizacja
Przedsigbiorstwa. 2007;7:79-87.

www.allmultidisciplinaryjournal.com

80|Page



