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Abstract 

This study sought to analyze contribution of Petty Traders (commonly known as 

Machinga on Revenue Collection using Mburahati Ward of Ubungo Municipality Dar 

es Salaam. The study studied on how Machinga businesses are done, how much 

revenue is generated by these businesses and effects of Machinga businesses on 

revenue collection.  The study used an exploratory research design where Statistical 

Package for Social Scientists (SPSS) version 20.0 software was used to analyze data 

and presented them in the form of tables, charts, and graphs which helped to draw 

conclusions.  

The findings were obtained from a total of 99 respondents , one(1) trade officer and 

one (1) machinga leader were interviewed. Findings shows that huge number of 

Machinga at Mburahati are selling vegetables (36.1%) followed by 23.7% who are 

selling fruits and 74.2% does their business in Machinga market due government 

restrictions as 87.6 % of respondents said they are not allowed to business in any place. 

Also finding show 78.4% of Machinga they are unaware of policy that governs them 

and 86.6% argued that Tanzania policy doesn’t favor growth of their business. 

Findings show that huge number of respondents 67% their monthly sales turnover is 

approximately ranges 50,000-100,000 and only 4 respondents, (4.1%) indicated that 

their sales monthly sales revenue is over 360,000.  Findings show that huge number 

of respondents 53.6 % they don’t pay taxes on their daily business operations and the 

remaining 46.4% claimed that they pay taxes on their daily business operations. 

Findings show 97.9% of respondents they don’t own shares in any institution, only 2 

respondents (2.1%) indicated that they own shares. However, 21 respondents, 21.6%, 

suggested government should offer free interest loans,19 respondents, 19.6% 

suggested government should offer free capital to boost their businesses, 16 

respondents, 16.5% suggest government should offer low interest loan. Hence 

Machinga businesses do not contribute to directly Revenue collection. 
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1. Introduction 

Petty traders, who in Tanzania are named Machinga, are not a new phenomenon in African culture. The journey of petty traders 

in Tanzania (Tanganyika by then) can be traced back to the colonial era, where laws and by-laws served to regulate and restrict 

petty trade, a phenomenon associated with unwanted rural-urban migration as well as with unemployment and 

underemployment, and importantly, with strict hierarchies of race, gender, and class. In Dar es Salaam, street trade grew rapidly 

in the wake of the Depression in the 1930s, and the municipal authorities were eager to curb the number of traders by issuing 

few licenses and rounding up the unlicensed ones. 

During the 1970s and early 1980s, the government clamped down on "clandestine employment", which was perceived as unfair 

competition to formal trade (Maliyamkono & Bagachwa 1990: 32) [26], and "Operation Kila Mtu Afanye Kazi" (every person  
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must work) was put in place. 

With the goal of keeping urban poverty at low levels, 

unemployed residents were deported back to rural areas, 

sometimes by the use of force (Mwaiselage & Mponzi 1999) 
[31]. 

Amidst severe economic crisis and high levels of 

unemployment, the 1983 "Sera ya Nguvu Kazi", known as the 

Human Resources Deployment Act, followed previous 

attempts to engage every able-bodied person in "productive 

work", certified by registration with local authorities and a 

labor identification card. The decision on the lawfulness of 

income-generation was left to local authorities, and in the Dar 

es Salaam region, hawkers and petty traders were 

criminalized as "loiterers", arrested and evicted from the city 

(Shaidi 1984: 85). However, the Act successively allowed for 

small-scale businesses to become recognized as a means to 

combat unemployment, and by-laws were changed so traders 

could obtain the so-called "Nguvu Kazi" licenses. 

Since rural-urban migration still outgrew the capacity to 

accommodate traders, distribution of the licenses stopped in 

1993 (Mwaiselage & Mponzi 1999: 7) [31]. The peddling 

(street petty trader business) licenses were effectively 

abolished another ten years later with the passing of the 

Business Licensing Act of 2003 and the Finance Act of 2004, 

which restructured license categories and obliged businesses 

to be registered, thereby ending the legal tolerance towards 

traders running unregistered businesses in public space. 

Although the objective of the latter two Acts was to simplify 

business formalization and encourage registration, obtaining 

a license under the new legislation remains tied to high costs 

that are insurmountable for most street traders (Lyons et al. 

2010: 1602) [25]. 

In the early 2000s, facing a rapidly growing number of traders 

and the inadequacy of laws prohibiting street trade, the 

Tanzanian government under President Benjamin Mkapa 

decided to engage in a long-term reform process, with the 

goal of embedding and eventually integrating street trade 

activities into the formal economy. To this end, the 

government contracted the Institute for Liberty and 

Democracy (ILD). The plan was then institutionalized in the 

"Business and Property Formalization Programme," a 

planning unit under the President’s office known by its 

Swahili acronym MKURABITA ("Mpango wa Kurasimisha 

Rasilimali na Biashara za Wanyonge"). In the view of the 

ILD, the existence of an extra-legal economy, parallel to legal 

economic structures and institutions, hampers the 

development of an inclusive, modern market economy and 

perpetuates poverty. 

Accordingly, the poor need to be given easier access to the 

law, particularly to property and business rights, in order to 

convert their assets into capital in the formal economy (de 

Soto 2001) [12]. The MKURABITA reform agenda presents 

informal street trade as incompatible with a modern economy 

and legal system by tying legality to formalization and 

formalization to a fixed business address. Laws and by-laws 

fail to recognize street trading and particularly hawking as 

income activities, which offer opportunities to many poor 

Tanzanians for the very reason that they are informal. 

Informal street trade is likely to stay an integral part of 

Tanzanian city life for some time to come. 

According to Nwaka (2005) [42], since the 1980s, Nigerian 

policies have been repressive to the informal sector, with 

informal sector enterprises (dominated by women involved in 

hawking and other forms of street business) being harassed 

and compelled to relocate to remote and inaccessible 

outskirts of cities, and kiosks, illegal structures, and shanty 

towns in cities being raided and ruthlessly demolished. 

A study by Ndikubwimana et al. (2020) [40], showed that 

street vending still exists in Kigali city, though number has 

reduced tremendously. This would be a response to measures 

taken by city council authorities. Based on the findings, street 

vendors have been given number of incentives. A handout of 

60.000frw was given to some from Nyarugenge District. Free 

min-markets were constructed for street vendors, though 

some complain the areas were isolated from target customers. 

That is why few of the min-markets were closed and others 

are still operating. As a result, more political, educational, 

and economic strategies to reduce income inequality and 

create a more welcoming business environment are required 

for long-term solutions. 

In December 2016, the political mood in Tanzania shifted in 

favor of traders when President Magufuli called for a nation-

wide action to formalize the Machinga by handling those 

Machinga IDs. The last quota of 2018 was handled to the 

Machinga whose income did not exceed 4 million, with the 

assumption that the process would include the sector into the 

tax-paying system, hence boosting the revenue of the local 

government’s collection. It is in that vein that this study 

intends to analyze the extent to which the sector indeed 

contributes to an increase in revenue collection, using 

Mburahati ward as a case. 

 

1.2. Statement of the problem 

The Tanzanian economy primarily depends on taxes on 

several transactions that are included in financial inclusion, 

which in this case refers to formalized transactions. 

According to statistics from the World Bank (2017) [57], 38% 

of Tanzanians are excluded from financial inclusion. This can 

also be said that 38% of Tanzanian citizens perform several 

transactions that are not included in financial inclusion. For 

that matter, Tanzania's economy is greatly affected by 38% 

of its citizens who experience financial exclusion. 

Street petty traders (Machinga) form a large part of the 

business population in cities. Informal economy provides 

low-cost labor, inputs, goods, and services to both formal and 

informal enterprises. Furthermore, it provides low-cost goods 

and services to the general public, especially poorer 

households, and its contribution to the informal workforce, 

both direct and indirect, is quite high in certain sectors and 

countries. The Quarterly report of TRA of 2019 has shown 

that by December 2018 a total of 670,000 IDs were handled 

to Machinga in Dar es Salaam, with the expectation that the 

process would increase the revenue of the region by 10% 

(George, & Olan’g, (2020) [15]. However, the process did not 

attract scholars and practitioners to analyze the effectiveness 

of the process in revenue collection. This study therefore 

intends to analyze the extent to which the formalization of the 

Machinga has contributed to the increase in revenue 

collection using Mburahati Ward as a case study. 

 

1.3. Study Objectives 

1. To establish the modus operandi (mode of operating) of 

the Machinga in Mburahati Ward 

2. To analyze the increase in revenue associated with the 

formalization of the Machinga 

3. To analyze the effects of Machinga businesses at 

Mburahati Ward, Ubungo Municipality on revenue 

collection  
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2. Literature Review 

A recent study done by Constantine et al (2022) [60] on the 

formalization of street vending in Dar es Salaam by using 

Wamachinga ID reported that stakeholders viewed it as a step 

towards improving business freedom and access to improved 

earnings that will eventually improve government revenue 

collection from this informal sector. But the study also 

reveals that some formal business people employ young 

people and buy them Machinga ID so they can sell their 

products out of their formal business premises, which is a 

purely tax evasion strategy which affects government 

revenue collection. 

A study done by Constantine on taxing the informal sector 

reported that street vendors do not pay taxes due to a lack of 

adequately designed business premises (physical address), 

which is a prerequisite for eligibility for a business license. 

The study continued to confirm that the initial formalization 

efforts by issuing Machinga ID have made formal business 

owners join the informal sector by buying Machinga ID from 

a group of petty traders so that they can sell their product, 

which affects the revenue collection of the country. 

Furthermore, the study indicated that petty traders are willing 

to pay a certain token to the government as a tax but lack 

proper regulatory framework accounts to hinder their 

intention. 

A study done in Ukraine revealed that most studies have 

positioned petty traders in a negative manner as they don’t 

pay taxes and hence do contribute to the national cake. In this 

regard, most governments discourage participation in the 

informal economy through strict controls through militia by 

enforcing fines and penalties. However, findings on how 

many entrepreneurs’ start-up their business ventures by 

conducting some or all of their trade in the informal economy 

that included 600 respondents showed that out of these 331 

individuals who started formal business within three years, 

51 percent initially operated purely informally, wholly 

unregistered with no business license and have managed to 

graduate to operate formally. The findings showed interesting 

facts that there is a huge possibility of growth for businesses 

from operating informally to being formal, hence boosting 

the revenue collection efforts of Tanzania. 

In their study on facilitation, inclusion, organization, and 

rights for street vendors (machinga) found that initially the 

introduction of IDs served as an increase in revenue 

collection for TRA but still remained a problem for local 

authorities, especially municipals, on management of this 

sub-sector as the revenue collected does not go to central 

government, hence the costs of managing these petty traders 

remain of great concern. The study also revealed that 

municipals failed to collect market levies effectively as 

machinga, from whom they are exempted through IDs, are 

also found in the market and therefore reduce revenue 

collection for municipals. 

 

The informal sector and economic development 

A study done by Estim and Daramora (2020) [13] on the 

Informal Sector and Economic Growth in South Africa and 

Nigeria revealed that although the informal sector is a source 

of income for a large number of people in Nigeria, it is 

difficult to determine its exact contribution to economic 

growth and development in the short run by using an Error 

Correction Model (ECM) to analyze data from 1985–2014. 

Furthermore, results showed that the informal sector has a 

long-running and positive relationship with economic 

growth, but that this is statistically insignificant. 

Additionally, an endogenous growth model that incorporates 

variables such as official economy nominal GDP, informal 

economy nominal GDP, currency in circulation, demand 

deposit, the ratio of currency in circulation to demand 

deposit, narrow money, and the informal economy as a 

percentage of the official economy was used to determine the 

impact of the informal sector on Nigeria’s economic growth. 

It was discovered that despite the commendable impact of the 

informal sector on economic growth, this relationship is not 

linear. Hence, it was recommended that the government 

integrate informal sector businesses into the formal sector 

and regulate the sector because of its potential to increase 

fiscal revenue through tax collection. 

Taxation plays a crucial role in national budget preparation 

and implementation. It is one of the principal sources of 

government revenue. When citizens do not pay taxes, it 

affects budget planning, budget preparation, and government 

spending. That is why evasion of tax is linked directly to the 

budget deficit and hence lower revenue collection as well as 

investments in public goods. Tax evasion can be said to be 

inimical to a country's growth. 

Moreover, several studies positioned informal employment 

as a help for the poor or as a genuine response to troublesome 

regulation, suggesting positive relationships between the 

informal sector and investment. In this case, the informal 

sector provides the economy with a dynamic and 

entrepreneurial spirit, which in turn can lead to more 

competition, innovation, higher efficiency, and increased 

investment, as suggested by Schneider and Klingmair (2004) 
[49]. 

A study done by Barro (2000) [4] suggests that the presence 

of the informal market makes it possible for agents to be 

involved in private enterprise or to acquire scarce goods and 

services that otherwise would not exist. Barro (2000) [4] 

argues that corruption may be preferable to honest 

enforcement of bad rules. 

Few of the studies that have been done on Machinga in 

Tanzania have shown that this is an informal sector and has 

few linkages to the formal economy (Chen, 2007); hence, 

their contribution to the national cake is literally not 

appreciated. Some studies show that there is a negative 

relationship between the government and Machinga 

businesses, such that the government of Tanzania, through its 

police force and security guards, spends millions of dollars to 

remove Machinga from Dar es Salaam city. 

A study done by Willemse (2011) [61] in South Africa showed 

that inability of the government and formal sector to provide 

enough employment opportunities especially in the most 

active age group, is the main reason why many people join 

informal businesses in South Africa. Due to this situation, the 

informal street trading sector acts as an important part in 

providing a security net for millions of the unemployed in the 

South African economy. 

In addition to that, Semboja (2007) [48] argues that apart from 

that, this situation entails preparation of the youth for work: 

guaranteeing quality basic education for all young men and 

women, and creating   informed vocational and technical 

education training system; providing quality jobs through a 

supporting environment for changing the traditional 

agricultural and informal sector activities into formal modern 

commercial activities; sponsoring equal youth employment 

opportunities for men and women and taking care of specific 

needs of defenseless groups in society such as youth with 
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disabilities; nurturing entrepreneurship and empowering 

youth and facilitating their entry into business; and promoting 

youth employment strategies that increase labor mobility, 

social security, and income and prevent social exclusion. 

Therefore, policies and strategies should be designed to 

facilitate the creation of an effective, well-organized and 

clear service for the promotion of youth mobility and 

employment. 

Recently, around 2015(late November), there have been 

many initiatives by the government of Tanzania (fifth 

regime) under His Excellency Dr. John Pombe Joseph 

Magufuli such that his government advocates serving the 

poor and rejected/disregarded (by previous regimes) such that 

he initiated to recognize this informal sector by issuing 

675,000 Machinga Identity Cards to Regional 

Commissioners of Tanzania Mainland for distributing them 

to Machingas in their localities for a token of 20,000 TZS as 

an annual fee that will be sent to TRA. (Mwananchi 

Newspaper, December 10, 2018) [52]. However, it is not 

evident whether the process of formalizing the Machinga and 

including them in the formal tax would lead to an increase in 

revenue collection. This study intends to fill that gap, using 

Mburahati ward as a case. 

 

2.1. Conceptual Structure 
Ndunguru (2007) [41] defined conceptual framework as an 

assembled set of research concepts-cum-variables together 

with their logical relationships, often presented in the form of 

diagrams, charts, graphs, pictographs, flow charts, organ 

grammatical or mathematical equations. The same author 

continues to explain that the conceptual framework reveals a 

studied phenomenon of conceptual-cum-variables into a 

simple set of relationships that can be easily understood, 

modeled, and studied. 

The conceptual framework of this study is based on 

examining the contribution of petty traders [the Machinga] to 

revenue collection. It is structured by the relationship 

between independent and dependent variables. On the side of 

independent variables, the study analyses the contribution of 

petty traders [the Machinga]. On the side of dependent 

variables, the research assumes and examines revenue 

collection as a resultant of independent variables. The 

relationship between the two sides is as shown in figure 1.

 

 
Source: 2022 Researcher 

 

Fig 1: Examines revenue collection 

 

3. Methodology 

The researcher employed case stud, since the study based on 

a single unit which is Mburahati ward, hence the case study 

design found to be useful. The study was conducted in the 

Dar es Salaam region, Tanzania within Ubungo District. The 

logic behind of choosing Ubungo district was to get 

information based on the factors affecting informal sectors 

operations because it contains various groups of these petty 

traders, and once studied, the most relevant data was 

obtained. 

This study involved 108 street petty traders, since there are 

150 petty traders in the area. This size has enabled petty 

traders to express their opinions and views in the study. The 

study used a purposive sampling method to select petty 

traders’ respondents from among the population and simple 

random sampling in the selection of study area. 

The study employed both primary and secondary data. The 

study applied primary data collection to help researchers gain 

information relevant to research questions. The primary 
information collected included the quantitative (questionnaires)  

data and the qualitative (interviews with supervisors of petty 

traders and governmental officials). Also, this study has 

employed secondary data through document search on annual 

financial reports and journals. Secondary data was gathered 

through a desk review of reports, bank articles, newsletters, 

and web pages. 

The study employed both descriptive and inferential statistics 

to analyze the collected data. The data collected was pure 

quantitative and qualitative and was analyzed by descriptive 

analysis techniques and descriptive statistics, which included 

frequency, percentage, and mean. 

 

4. Findings and Discussion 

4.1. Gender of respondents 

The data gathered was classified based on the demographic 

composition. The researcher interviewed 1 Machinga leader 

and 1 trade officer. Also, researchers distributed 108 

questionnaires for Machinga. The received questionnaires 

were 97. The table 1 shows the demographic representation 

of the respondents in terms of gender. 
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Table 1: Shows the gender distribution 
 

Gender Frequency Percent 
Valid 

Percent 

Cumulative 

Percent 

 

Male 51 52.6 52.6 52.6 

Female 46 47.4 47.4 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 
 

From findings in table 4.2, based on gender, 97 

questionnaires were distributed in Machinga at Mburahati 

ward 51 respondents (52.6%) were male and 46 respondents 

(47.4%) were female. For the interview, the researcher 

interviewed 2 people 1 Machinga leader, male, 50%; and 1 

trade officer, female, 50%. 

Therefore, findings show that 51% of respondents were male 

in Mburahati Ward. This suggests many petty traders in 

Ubungo Municipality are men. 

The findings concur with a study done by Kabullu (2019) [29] 

in Ilala Municipal that showed 76.5% of the respondents in 

this study were male and 23.5% of the respondents were 

female. 

4.2. Respondents' Age 

In this study, the researcher also intended to identify the age 

of the respondents. The main purpose of this concern was to 

know which age group had many participants. The age group 

categories for this question are indicated under the tables 2. 

 
Table 2: Age Distribution of Respondents 

 

Age Frequency Percent 
Valid 

Percent 

Cumulative 

Percent 

10-18 7 7.2 7.2 7.2 

19-25 19 19.6 19.6 26.8 

26-35 32 33.0 33.0 59.8 

36 and above 39 40.2 40.2 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 

 

From the above findings, the number of respondents aged 

between 10 and 18 was 7 respondents, or 7.2 percent, the age 

between 19–25 was 19 respondents, or 19.6%, the age 

between 26–35 was 32 respondents, or 33.0 percent, and 

between 36 and above was 39, or 40.2 percent. Therefore, 

most of the respondents' age was 36 years and above, which 

was 40.2% as displayed by the figure.

 

 
 

Fig 2: Respondents' Gender 

 
Table 3: The level of education categories 

 

Gender Frequency Percent Valid Percent Cumulative Percent 

Male 51 52.6 52.6 52.6 

Female 46 47.4 47.4 100.0 

Total 97 100.0 100.0  

 

4.3 Respondent Education 
In this study, the researcher also intended to identify the 

educational level of the respondents. The main purpose of 

this concern was to know which level of education had the 

most participants. The level of education categories is shown 

in table 3.

 
Table 4: Respondent education level 

 

Education Frequency Percent Valid Percent Cumulative Percent 

Primary 72 74.2 74.2 74.2 

Secondary 21 21.6 21.6 95.9 

Illiterate 4 4.1 4.1 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 

 

From the above finding, the total number of respondents 

involved 97 respondents. 72 respondents had primary 

education, 21 respondents had secondary education, and 4 

respondents had no education. Findings show that the 

majority of petty traders (74.2%) in Mburahati ward in  

Ubungo District have primary education. This could be 

explained by the absence of school fees, as a free education 

policy from primary to secondary school (up to form four) 

has only recently begun. 
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4.4. On the Machinga Business Model in Mburahati 

Ward 

The researcher also wanted to find out how Machinga 

business is done in Mburahati Ward, Ubungo Municipality. 

In this category, the researcher asked six questions to get an 

understanding of how Machinga business is done at 

Mburahati. 

 

Business Type 

The researcher wanted to find out the type of business that is 

done at Mburahati and the following were the findings as 

shown in table 5.

 
Table 5: Business Types in Mburahati Ward 

 

 Frequency Percent Valid Percent Cumulative Percent 

Clothes 12 12.4 12.4 12.4 

Electronic devices 6 6.2 6.2 18.6 

Vegetables 35 36.1 36.1 54.6 

Fruits 23 23.7 23.7 78.4 

Snacks 10 10.3 10.3 88.7 

Cereals 11 11.3 11.3 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 

 

From the above findings, 12 respondents indicated that they 

are doing clothes business; 6 respondents indicated that they 

are doing electronic devices business; 35 respondents, 36.1% 

indicated that they are doing vegetable business; 23 

respondents, 23.7% indicated that they are doing fruit 

business; 10 respondents, 10.3% indicated that they are 

selling snacks; 11 respondents, 11.3% indicated they are 

selling cereals. 

Therefore, findings show that a huge number of Machinga at 

Mburahati are selling vegetables (36.1%), followed by 23.7% 

who are selling fruits. The findings also corroborate those 

who discovered that the majority of respondents (49.1%) 

were food vendors, followed by those selling secondhand 

clothes (30.9%). This suggests that initial capital for food 

businesses and clothes is much more manageable by many 

individuals. 

 

 
 

Fig 3: Business Type 

 

4.5. Business Experience 

The researcher intended to find out business experience from 

the respondent at Mburahati and the findings were as per 

Table 6. 

 
Table 6: Business Experience 

 

Experience Frequency Percent 
Valid 

Percent 

Cumulative 

Percent 

0-5 41 42.3 42.3 42.3 

6-10 32 33.0 33.0 75.3 

11-15 9 9.3 9.3 84.5 

Over 15 15 15.5 15.5 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 

 

From the above findings, 41 respondents, 42.3% indicated 

that they have business experience between 0–5 years; 32 

respondents, 33.0% indicated that they have business 

experience between 6–10 years; 9 respondents, 9.3% 

indicated they have business experience between 11–15 

years; and 15 respondents, 15.5% indicated that they have 

business experience over 15 years. Therefore, findings show 

that a huge number of Machinga at Mburahati 42.3% have 

business experience of 0–5 years, followed by another 33.3% 

who have business experience of 6–10 years. Findings show 

more than two thirds of all respondents (75.3%) have 

business experience of less than 10 years. This could be 

linked with Tanzania Fifth, according to the Late Hon. Dr. 

John Pombe Magufuli (Mtanzania Digital December 7, 2016) 
[53], petty traders should not be harassed, but their activities 

should be properly managed. This move has attracted many 

people to join this informal sector as a bright future seems to 

be possible through petty trading as costs of operations are 

low again with low government regulations. 

 

4.6. Commercial Location 

The researcher wanted to know if they are allowed to do 

business anywhere. The researcher also wanted to know 

where they currently conduct their business and the findings 

were as Figure 4 shows.
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Source: Field data (2022) 

 

Fig 4: Place of Doing Business 

 

According to the findings, when asked if they are allowed to 

do business anywhere, 85 percent said no, 87.6% said no, and 

12 percent, or 12.4%, said yes. Therefore, findings show that 

87.6 % of respondents said they are not allowed to do 

business in any place. 

The researcher also wanted to find out the current place of 

business for each respondent and 3 respondents, 3.1% 

indicated they are doing business on road reserves; 9 

respondents indicated that they are doing business on open 

spaces; 72 respondents, 74.2% indicated that they are doing 

business in Machinga market; and 13 respondents, 13.4% 

indicated they are moving around selling goods and stuff. 

Therefore, findings show that a huge number of respondents 

(74.2%) do their business in the Machinga market. Previous 

Tanzanian government studies revealed that many petty 

traders conducted their business on road reserves, walk ways, 

in front of registered businesses, and on road water drainage 

systems. Findings differ from previous studies as Tanzania's 

sixth government gave instruction through Her Excellency 

Samia Suluhu Hassan, President of Tanzania, that Machinga 

(petty traders) should be properly arranged and they are not 

allowed to do business anyplace as they don’t pay taxes 

(Official Speech September 13,2021). This could be the 

reason why many petty traders in Mburahati do their business 

in the market. 

 

4.7. Machinga Business Policy Awareness 

The researcher wanted to learn about the policy that governs 

Machinga businesses and how to effectively boost business 

growth from respondents. The findings are shown in figure 5. 

 

 
Source: Field data (2022) 

 

Fig 5: Machinga Business Policy Understanding 

 

Findings show that 76 respondents, 78.4%, were unaware if 

there was any policy that governs Machinga business. 

However, 21 respondents indicated that they were aware of 

the policy that governs Machinga business. Therefore, the 

findings show a huge number of respondents, 78.4% of 

Machinga, are unaware of the policy that governs them. 

 Findings also show that 13 respondents, 13.4% indicated that 

Tanzanian policy favors growth of Machinga businesses; 84 

respondents, and 86.6% indicated that Tanzanian policies 

don’t favor growth of Machinga businesses. Therefore, 

findings show that a huge number of respondents (86.6%) 

argue that Tanzania's policy doesn’t favor growth of their 

business. The findings are consistent with those of Kabullu 

(2019) [29], who discovered that there is no comprehensive 

policy for petty trading operations and that the government 

should develop one to ensure proper management of petty 

traders. 
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4.8. Revenue from the Machinga Inclusion in the Tax 

System 

The researcher wanted to find out how much sales turnover 

Machinga businesses generate, and the researcher asked two 

questions. 

Monthly Sales Turnover 4.4.1 

The researcher wanted to find out the level of revenue 

generation of Machinga's business on a monthly basis and the 

findings are as shown in table 7. 

 
Table 7: Shows the monthly sales turnover 

 

Sales Turnover Frequency Percent Valid Percent Cumulative Percent 

50,000-100,000 65 67.0 67.0 67.0 

110,000-150,000 19 19.6 19.6 86.6 

160,000-200,000 6 6.2 6.2 92.8 

210,000-250,000 2 2.1 2.1 94.8 

260,000-300,000 1 1.0 1.0 95.9 

310,000 over 4 4.1 4.1 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 
 

According to the findings, 65 respondents (67.0%) report that 

their monthly sales revenue ranges between 50,000 and 

100,000,19 respondents (19.6%) indicated that their sales 

monthly sales revenue is between 110,000-150,000.6 

respondents, 6.2% indicated that their sales monthly sales 

revenue is between 160,000-200,000.2 respondents, 2.1% 

indicated that their sales monthly sales revenue is between 

210,000-250,000.1 respondent, 1% indicated that their sales 

monthly sales revenue is between 260,000-300,000, and 4 

respondents, 4.1% indicated that their sales monthly sales 

revenue is over 360,000. 

Therefore, findings show that a huge number of respondents 

(67%) say their monthly sales turnover is between 50,000 and 

100,000/=. However, the researcher didn’t find any proper 

business records that can be traced to verify the figures given 

as sales turnover, as the nature of petty traders does not keep 

proper business records as they operate informally and they 

are less managed by the government. The figure 6 shows the 

proportion of monthly sales turnover. 

 

 
Source: Field data 2022 

 

 

Fig 6: Monthly Sales Turnover Figure 

 

4.9. Capital Source 

The researcher wanted to find out the source of capital for 

Machinga business and the findings are as per table 8. 

 
Table 8: Capital Sources 

 

Capital Source Frequency Percent Valid Percent Cumulative Percent 

Own saving 43 44.3 44.3 44.3 

Credit finance 27 27.8 27.8 72.2 

Given by a relative 27 27.8 27.8 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 
 

According to the findings, 43 respondents (44.3%) obtained 

capital for their business from their own savings; 27 

respondents (27.8%) obtained capital for their business from 

credit finance; and 27 respondents (27.8%) obtained capital 

for their business from relative donation. 

Therefore, findings show that a huge number of respondents 

(44.3%) obtained capital for their business from their own 

savings. 
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4.10. Machinga Business and Revenue Gain Association 

The researcher wanted to know how the revenue generated 

from Machinga business is traceable to financial inclusion in 

terms of spending, investments, and tax payment options so 

that positive effects towards revenue collection become 

noticeable. 

 

 

Taxation 

The researcher wanted to know if Machinga businesses 

(informal sector) do pay taxes like their counterpart 

businesses (formal sector) and the findings are as per table 9. 

 
Table 9: Tax Payment 

 

Tax 

Payment 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Yes 45 46.4 46.4 46.4 

No 52 53.6 53.6 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 
 

Findings show that 45 respondents, 46.4%, indicate that they 

pay taxes on their daily business operations; 52 respondents, 

53.6%, indicate that they don’t pay taxes on their daily 

business operations. Therefore, findings show that a huge 

number of respondents (53.6 %) don’t pay taxes on their daily 

business operations. 

 

4.11. Possession of a bank account 

The researcher wanted to know if respondents owned 

bank accounts and the findings are shown in table 10 
 

Table 10: Possession of a bank account 
 

Possession of 

bank account 
Frequency Percent 

Valid 

Percent 

Cumulative 

Percent 

Yes 10 10.3 10.3 10.3 

No 87 89.7 89.7 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 

 

Findings show that 10 respondents indicate that they possess 

bank accounts. 87 respondents indicate that they don’t 

possess bank accounts. Therefore, findings show that a huge 

number of respondents (89.7%) indicate that they don’t 

possess bank accounts. 

 

4.12. Revenue Expenditure 
The researcher wanted to study the spending pattern of the 

revenue generated from Machinga business so as to establish 

linkages to financial inclusion and hence justify their 

contribution to the revenue collection. The findings are as per 

table 11. 

 
Table 11: Revenue Spending 

 

Revenue spending Frequency Percent Valid Percent Cumulative Percent 

School fees 19 19.6 19.6 19.6 

Construction 8 8.2 8.2 27.8 

Capital investment 40 41.2 41.2 69.1 

Having fun 8 8.2 8.2 77.3 

School fees & capital investment 4 4.1 4.1 81.4 

Life support 13 13.4 13.4 94.8 

Construction, school fees, capital investment making fun 5 5.2 5.2 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 
 

Findings show that 4 respondents, 4.1% indicate that they 

spend revenue generated for school fees and capital 

investment, 19 respondents, 19.6% indicate that they spend 

revenue generated for school fees alone, 40 respondents, 

41.2% indicate that they spend revenue generated for capital 

investment. 

Therefore, findings show that huge number of respondents 

41.2% they spend revenue generated for capital investment. 

The rest of spending pattern is described by the above-

mentioned table 11. 

 

4.13. Possession of Shares 

The researcher wanted to find spending pattern of revenue 

generated from Machinga business and findings are as shown 

in the table 12. 

  
Table 12: Possession of shares 

 

Possession of shares Frequency Percent Valid Percent Cumulative Percent 

Yes 2 2.1 2.1 2.1 

No 95 97.9 97.9 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 
 

Findings show that 2 respondents, 2.1% indicate that they 

own shares, 95 respondents, 97.9% indicate that they don’t 

own shares in any institution. Therefore, findings show that 

huge numbers of respondents 97.9% they don’t own shares in 

any institution 

 

4.14. Opinions to Government on How to Boost Machinga 

Business  

The researcher wanted to find out what opinions do petty 

traders have to government of Tanzania in regarding to how 

well the government should do so that it complements the  
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tireless efforts that petty traders offer. Findings of their opinions are tabulated as shown as per table 13. 
 

Table 13: Opinion to government 
 

 Frequency Percent Valid Percent Cumulative Percent 

 2 2.1 2.1 2.1 

Low Interest Loans 16 16.5 16.5 18.6 

Free Interest Loans 21 21.6 21.6 40.2 

Entrepreneurship education 2 2.1 2.1 42.3 

All Business To Done On Markets 12 12.4 12.4 54.6 

Allow Free Business In Any Area 1 1.0 1.0 55.7 

free interest loans& business education 13 13.4 13.4 69.1 

Develop machinga markets to boost business development 4 4.1 4.1 73.2 

free capital 19 19.6 19.6 92.8 

Low Interest Loan and tax Reduction 3 3.1 3.1 95.9 

Education, Interest free loans 1 1.0 1.0 96.9 

Entrepreneurship education 1 1.0 1.0 97.9 

Government to Balance Economy 1 1.0 1.0 99.0 

improve market, all business to 1 1.0 1.0 100.0 

Total 97 100.0 100.0  

Source: Field data (2022) 

 

Findings show that respondents had different opinions on 

how the government could do so as to boost economic aspect 

of their business. However, 21 respondents, (21.6%), 

suggested government should offer free interest loans,19 

respondents, 19.6% suggested government should offer free 

capital to boost their businesses, 16 respondents, 16.5% 

suggest government should offer low interest loan. 

 

5. Discussion of Findings 

1. On the Nature of Machinga Business 

Findings shows that huge number of Machinga at Mburahati 

are selling vegetables (36.1%) followed by 23.7% who are 

selling fruits. Findings shows that huge number of Machinga 

at Mburahati 42.3% they have business experience between 

0-5 years, followed by 33% who have business experience 

between 6-10 years. Findings also show that huge number of 

respondents 74.2% does their business in Machinga market. 

This is supported by 87.6 % of respondents who said they are 

not allowed to business in any place; however, 13.4% 

respondents move around selling goods and stuff. 

 

2. To identify how much revenue is generated by 

Machinga businesses 

Findings show that huge number of respondents 67% their 

monthly sales turnover ranges from 50,000-100,000, and 

only 4 respondents, (4.1%) indicated that their sales monthly 

sales revenue is over 360,000. This show that Machinga 

businesses generate lot revenue. Hence the government 

should create better polices to tap this potential revenue that 

is generated by petty traders in Mburahati Ward. 

  

3. To analyze the effects of Machinga businesses at 

Mburahati Ward, Ubungo Municipality on Revenue 

Collection. 

On Tax payment findings show that 45 respondents, 46.4% 

indicate that they pay taxes on their daily business operations, 

52 respondents, 53.6% indicate that they don’t pay taxes on 

their daily business operations. Therefore, findings show that 

huge number of respondents 53.6 % they don’t pay taxes on 

their daily business operations. However, discussion during 

interview of trade officer and one leader of Machinga said 

that what Machinga are paying is not tax but only a little 

token for service charges (cleanliness and security) and is 

collected by their market leaders and not government official 

Also, findings show that only 10 respondents (10.3%) 

possess bank account and 87 respondents, (89.7%) indicate 

that they don’t possess bank accounts and hence not traceable 

directly in contribution of Revenue collection 

Findings show that 4 respondents, 4.1% indicate that they 

spend revenue generated for school fees and capital 

investment, 19 respondents, 19.6% indicate that they spend 

revenue generated for school fees alone, 40 respondents, 

41.2% indicate that they spend revenue generated for capital 

investment. 

Therefore, findings show 41.2% of respondents (many) 

spends revenue generated for capital investment.  Findings 

show 97.9% of respondents they don’t own shares in any 

institution, only 2 respondents (2.1%) indicated that they own 

shares 

 

6. Conclusion and Recommendations 

Basing on the above findings and conclusion that petty 

traders do not contribute to directly on Revenue Collection, 

this study provides the following recommendations to 

Machinga business owners and the government. 

Firstly, Machinga business owners should change their 

mindset their businesses are for lowly people, uneducated and 

somehow is for disadvantaged group in the society as the 

findings show only 4% of responded in the study area were 

illiterate. Also, they should keep proper business records. 

Secondly, government should license machinga businesses 

(formalize this sector) as study shows they generate a lot of 

revenue and is nowhere to be tapped (no revenue is collected 

for government use). Thirdly, government should create 

policy that governs machinga businesses as the study showed 

machinga business owners they are not aware of policy that 

governs their business as well if that policy is there it does 

not support the growth of their businesses. An interview with 

trade officer revealed that there is no policy that governs 

machinga businesses and they have always been working on 

presidential declarations that are not backed up specific law 

and regulations. Fourthly, government should offer business 

education to machinga business owners so that they can have 

bank accounts and encouraged to build saving culture that 

will enable them to have access to credit facility as a means 

of raising capital for their business. The study showed many 
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petty traders (machinga) raise capital from their own local 

saving (44.3%), which is small and some get capital from 

relative donations. They should also be taught to keep their 

business records property for future use (loan assessment). 
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