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1. Introduction

1.1 Digital public engagement and governance

Digital public engagement has become an essential element of governance and policy communication in the modern era.
Traditionally, governance was seen as a top-down process where elected officials or bureaucratic institutions made decisions,
and the public’s role was limited to voting or responding to occasional public consultations. However, the internet and digital
technologies have profoundly shifted this dynamic. Digital public engagement allows for continuous and direct interaction
between governments and citizens, creating a more participatory and inclusive political process (Adewoyin, 2021; Akinbola,
Otokiti, Akinbola, & Sanni, 2020). One of the main benefits of digital engagement is its ability to reach a much broader and
more diverse audience compared to traditional communication channels. Social media platforms, websites, blogs, and other
digital tools enable policymakers to communicate with people from all walks of life, regardless of geographical location, socio-
economic status, or time zone (Thapliyal, Thapliyal, & Thapliyal, 2024). This has become especially important in an increasingly
globalized and interconnected world, where citizens from different parts of the globe need to be informed and engaged on a
variety of policy matters that affect them. For example, during crises such as the COVID-19 pandemic, digital engagement was
crucial in ensuring that citizens received real-time updates and could participate in discussions about public health policies
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(Zayani, 2021).

Digital platforms also provide opportunities for real-time
feedback, enabling a two-way flow of communication that
was not possible before. Policymakers can not only
disseminate information but also listen to public concerns,
respond to questions, and gather public opinion on issues
ranging from local projects to national reforms. This
feedback loop strengthens accountability and transparency,
as citizens can hold officials and institutions to higher
standards of responsiveness (Barman, 2024). Furthermore,
the use of digital tools enables policymakers to engage in
more targeted outreach, tailoring messages to specific
demographics or interest groups. Through advanced analytics
and data collection, governments can identify trends, measure
public sentiment, and adjust policies or communication
strategies accordingly. This level of responsiveness helps
create a government that is more aligned with the needs and
concerns of its constituents (Bhanye, Shayamunda, &
Tavirai, 2023).

Digital public engagement is also a critical tool for fostering
greater civic participation. Traditional democratic processes
like voting are periodic, but digital engagement allows
citizens to participate in policy discussions, petitions, and
consultations at any time. This continuous engagement model
helps build a more active, informed, and engaged electorate.
Importantly, digital engagement reduces barriers to
participation, such as physical distance, time constraints, and
cost, allowing marginalized and underrepresented groups to
engage in the political process (Latif, Samad, Rinawulandari,
& Kadir, 2024). These groups, who may have faced
difficulties in participating in traditional forms of
governance, can now access online platforms to express their
opinions, share experiences, and advocate for policy changes.
As such, digital engagement becomes a tool for promoting
social inclusion and ensuring that every voice has the
opportunity to be heard in the policymaking process. In sum,
integrating digital tools into governance practices has
revolutionized how public officials and citizens interact,
creating a more transparent, accountable, and participatory
political system (Bhanye et al, 2023).

1.2 Storytelling in the digital age

Storytelling, as an ancient form of communication, has long
been used to connect individuals, convey messages, and
explain complex ideas in an engaging and relatable manner.
In the digital age, storytelling has found new life as a
powerful tool for public engagement, especially in policy
communication. Policy discussions often involve complex
and technical information that can be difficult for the general
public to understand, let alone engage with meaningfully.
This is where storytelling can make a significant difference
(Nicoli, Henriksen, Komodromos, & Tsagalas, 2022).
Through storytelling, abstract concepts are transformed into
concrete, relatable narratives that resonate with audiences on
an emotional level. By framing policy issues within the
context of human experiences, storytelling allows citizens to
connect with the subject matter, see the real-world
implications of policies, and understand how these policies
affect their daily lives. For example, a government campaign
aimed at raising awareness about climate change may use
storytelling to share the personal experiences of individuals
or communities affected by extreme weather, thereby
fostering a deeper connection with the issue (Moin, 2024).
The rise of digital platforms has greatly expanded the reach
and impact of storytelling. Social media networks, blogs,
video platforms, and podcasts offer dynamic spaces where
stories can be shared and amplified quickly and widely. The
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interactivity of digital media further enhances the storytelling
process, allowing audiences to consume the story and engage
with it through comments, shares, and reactions. This
feedback loop creates a more active and participatory form of
storytelling, where audiences feel empowered to contribute
their own voices and perspectives to the narrative (Wandhe,
2024). Digital storytelling has proven especially effective in
addressing a younger, more tech-savvy demographic, who
may be less inclined to engage with traditional forms of
policy communication, such as speeches, reports, or press
releases. Platforms like Instagram, YouTube, and TikTok
provide avenues for creating visually appealing, short-form
narratives that can capture attention and spark interest in
policy issues in ways that are both creative and accessible
(Bakhtiary & Behzadi, 2023).

Furthermore, digital storytelling offers opportunities to break
down information into digestible, bite-sized segments,
making it easier for the audience to absorb and remember key
points. Rather than presenting a series of dry facts or
statistics, digital storytelling provides context, characters,
and emotional arcs that make the information more
compelling (Rufenacht et al, 2021). This method of
communication helps create more memorable and impactful
messages, which are more likely to stay with the audience and
inspire them to take action. It also allows for personalization,
where stories can be tailored to specific audiences, ensuring
that the narrative resonates with diverse groups of people.
Whether through a documentary-style video, an animated
explainer, or a written narrative, digital storytelling enhances
the way information is presented, making it more engaging
and less overwhelming. In this way, digital storytelling
becomes not just a means of informing the public, but also a
way to engage them emotionally and intellectually with
important policy issues (Smed, Skult, & Skult, 2021).

1.3 Study objectives and research questions

This study aims to explore the intersection of digital
storytelling and public engagement in the context of policy
awareness and behavioral change. As digital platforms
continue redefining how people communicate and engage
with information, understanding how storytelling can
effectively promote policy initiatives is increasingly critical.
The central objective of this research is to investigate how
digital storytelling can bridge the gap between policymakers
and the public, fostering greater awareness of policy issues
and motivating behavioral change. One of the core research
questions the study seeks to address is: How does digital
storytelling influence public perceptions of policy issues,
making them more relatable and actionable? Policy issues,
whether related to health, environment, or social justice, are
often perceived as abstract or distant by the general public.
By framing these issues through personal stories, this
research will explore how digital storytelling can humanize
policies and connect them to the lived experiences of
individuals, thus making these policies more accessible and
engaging to the public.

Another key research question is: How does digital
storytelling drive behavioral change, especially in areas that
require collective action, such as public health or
environmental conservation? Behavior change theories
suggest that emotional engagement and social influence are
significant drivers of action, and digital storytelling has the
potential to activate these mechanisms. Through compelling
narratives, digital stories can motivate individuals to change
their behaviors by adopting healthier lifestyles, participating
in environmental campaigns, or supporting specific policy
reforms. The study will also examine how different digital
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platforms influence the effectiveness of storytelling. Various
platforms—such as social media, blogs, and video-sharing
sites—offer different ways to present stories, and the study
will investigate how these different formats impact audience
engagement and understanding of policy issues.

The research will also explore the challenges and limitations
associated with digital storytelling, such as issues of
credibility, misinformation, and audience fragmentation. In
an age of digital content overload, it is essential to understand
how to create stories that stand out and effectively reach their
target audience. Furthermore, the study will assess the ethical
implications of using storytelling in policy communication,
particularly when it comes to representing diverse
perspectives and ensuring that the stories told are accurate,
respectful, and inclusive. By addressing these research
questions, this study aims to contribute to the growing body
of knowledge on digital public engagement and offer insights
into how digital storytelling can be leveraged to enhance
policy communication and drive meaningful change.

2. Conceptual Framework

2.1 Definition of digital public engagement

Digital public engagement refers to the use of digital tools,
platforms, and technologies to interact with the public in a
way that facilitates communication, participation, and
collaboration in the policymaking process. It encompasses a
range of activities, including information dissemination,
consultation, dialogue, and feedback collection, all of which
are enabled through digital media. These tools allow
governments, organizations, and advocacy groups to extend
their reach beyond traditional communication methods,
engaging citizens in real-time and across geographical
boundaries (Ajayi & Akerele, 2021). Digital engagement can
take many forms, from social media campaigns to interactive
online platforms, and aims to foster a more inclusive and
participatory approach to policy development and
implementation. Unlike traditional public consultation
methods, which often involve limited interactions, digital
engagement offers the opportunity for continuous and
dynamic conversations with the public, making it a crucial
tool for modern governance (Ayinde, Owolabi, Uti, Ogbeta,
& Choudhary, 2021).

One of the key aspects of digital public engagement is its
ability to reach diverse populations. Through digital
platforms, governments can communicate directly with
individuals and groups that may be geographically dispersed
or unable to participate in traditional forms of engagement
due to time, financial, or physical constraints. This inclusivity
helps ensure that a broader range of voices is heard in
policymaking, promoting greater transparency and
accountability (C. Ogbeta, Mbata, & Katas, 2021).
Additionally, digital engagement facilitates more direct
feedback from citizens, allowing policymakers to gauge
public opinion, gather input on proposed policies, and adjust
their approaches accordingly. Digital tools also allow for
better data collection and analysis, enabling policymakers to
track trends, measure public sentiment, and respond to
emerging concerns in real-time. Ultimately, digital public
engagement supports a more democratic and participatory
model of governance, where citizens are active participants
in shaping the policies that affect their lives (Odio et al,
2021).

2.2 Theories of public engagement and communication

Theories of public engagement and communication provide
a framework for understanding how digital engagement can
influence public opinion, participation, and behavior. Several
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theoretical approaches are used to explain the dynamics of
public communication and the role of the public in the
democratic process. One of the most influential models is the
Two-Step Flow Theory, which posits that information flows
from mass media to opinion leaders, who then disseminate it
to the broader public (C. Ogbeta et al, 2021). In the context
of digital engagement, this model suggests that social media
influencers, bloggers, and other online figures play a pivotal
role in shaping public opinion by translating policy messages
into more accessible and relatable formats for their audiences.
This two-step process enhances the reach of policy messages
and can lead to broader dissemination and more widespread
engagement (Adewoyin, 2022).

Another important theoretical framework is the Elaboration
Likelihood Model (ELM), which explains how individuals
process persuasive messages. According to this model,
people are more likely to engage with a message if they find
it relevant and compelling. Digital storytelling is particularly
effective in this regard, as it presents policy issues in a
relatable and emotionally engaging format. When the
message is delivered to resonate with the audience’s values,
interests, or experiences, individuals are more likely to
engage with it, process it deeply, and adopt the advocated
behaviors or viewpoints. This model emphasizes the
importance of tailoring content to specific audiences to
increase the effectiveness of public engagement strategies
(Ajayi & Akerele, 2022a).

Additionally, the Diffusion of Innovations Theory is relevant
in the context of digital public engagement, as it explains how
new ideas or technologies spread within a society. According
to this theory, innovations are adopted by different segments
of the population at different rates, with early adopters,
opinion leaders, and the majority following suit. In terms of
digital engagement, this theory suggests that the success of
new digital tools and platforms depends on how well they are
embraced by influential users, who can help drive broader
adoption. Understanding the factors that influence the
adoption of new digital engagement strategies can help
policymakers design more effective campaigns that reach
their intended audiences and encourage widespread
participation (Ajayi & Akerele, 2022b; C. Ogbeta, Mbata, &
Katas, 2022).

Finally, the Spiral of Silence Theory can also help explain
public engagement in the digital space. This theory suggests
that people are less likely to express opinions that they
perceive to be in the minority or unpopular. This theory
underscores the importance of creating inclusive spaces
where diverse perspectives are encouraged and valued in
digital engagement. Suppose individuals feel that their voices
will be heard and respected. In that case, they are more likely
to participate in discussions and express their views,
contributing to more open and democratic policymaking
(Abiola-Adams, Azubuike, Sule, & Okon, 2023b).

2.3 Storytelling within the digital public engagement
framework

Storytelling, within the context of digital public engagement,
serves as a powerful tool for framing complex policy issues
in a way that is both accessible and engaging. By weaving a
narrative around policy issues, digital storytelling can
transform abstract concepts into concrete, relatable stories
that resonate with the public. Storytelling can be used to
convey the human impact of policies, illustrating how they
affect individuals and communities (Alex-Omiogbemi, Sule,
Michael, & Omowole, 2024). This emotional connection is
crucial in fostering engagement, as it helps the audience
understand the technical aspects of a policy and its real-world
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implications. In the digital space, storytelling often takes the
form of videos, infographics, podcasts, and social media
content, which are designed to capture attention and hold it
in a way that traditional policy documents or reports cannot
(Abiola-Adams, Azubuike, Sule, & Okon, 2023a; Adekola,
Alli, Mbata, & Ogbeta, 2023).

The role of storytelling in digital engagement can be
understood through Framing Theory, which emphasizes how
the way information is presented affects how it is perceived
and understood by the audience. Storytelling allows
policymakers and communicators to frame policy issues in a
way that highlights specific aspects of the narrative, thereby
shaping how the public interprets and responds to these
issues. For example, by framing a policy initiative in terms of
a community's struggle or triumph, the story can create a
sense of urgency or empathy, encouraging individuals to take
action or support the cause (Fanijo, Hanson, Akindahunsi,
Abijo, & Dawotola, 2023).

Additionally, storytelling within digital engagement breaks
down complex policies into easily digestible, compelling
narratives that resonate with a wide range of audiences. It
appeals to both cognitive and emotional dimensions,
engaging not only the intellect but also the heart. This makes
the message more memorable and impactful, which is
essential in a landscape where attention spans are shorter and
information is consumed quickly. Moreover, digital
storytelling allows for interactivity, enabling audiences to
engage with the content, share their opinions, and even
contribute their own stories. This participatory element adds
depth to the narrative and strengthens the connection between
the storyteller and the audience (Hanson & Sanusi, 2023; Iwe,
Daramola, Isong, Agho, & Ezeh, 2023).

In this way, storytelling within the digital public engagement
framework is about transmitting information and creating a
shared experience. It invites the audience to become active
participants in the policy conversation, providing them with
a sense of ownership and agency. By making policy
discussions more relatable, emotional, and interactive,
storytelling can amplify the impact of digital engagement
efforts, driving greater awareness, understanding, and
ultimately, behavioral change (Abiola, Okeke, & Ajani,
2024).

3. Methodology

3.1 Research design and approach

This study adopts a qualitative research design to examine
how digital storytelling can enhance public engagement for
policy awareness and behavioral change. A qualitative
approach is particularly effective for this kind of research, as
it allows the researcher to explore the underlying reasons,
motivations, and emotional responses of individuals
engaging with digital content. Unlike quantitative
approaches, which primarily focus on statistical analysis,
qualitative research provides deeper insights into the
experiences and perceptions of participants. Since digital
storytelling aims to create emotional and cognitive
connections with the audience, this research approach is best
suited to capturing the nuanced responses and why people
choose to engage with or ignore digital policy messages.
Furthermore, the study uses a case study methodology to
analyze specific instances of digital storytelling campaigns
employed by governments, advocacy groups, and non-
governmental organizations. This approach allows the
researcher to examine these campaigns in detail,
understanding both the strategies and outcomes. By focusing
on real-world examples, the research will provide a
comprehensive understanding of how digital storytelling has
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been used to communicate policy messages across different
issues, such as public health, social justice, and
environmental sustainability. Through the examination of
these cases, the study aims to highlight successful practices,
identify challenges, and draw conclusions on how digital
storytelling can be optimized to enhance public engagement
and foster behavior change.

3.2 Data collection methods

This research employs a triangulation approach to data
collection, utilizing in-depth interviews, content analysis, and
survey questionnaires. Each method complements the others,
ensuring a rich and comprehensive dataset that captures both
the subjective and objective aspects of digital storytelling and
its impact on public engagement. In-depth interviews will be
conducted with key stakeholders involved in digital
storytelling campaigns, including policymakers,
communications professionals, and content creators. These
interviews will be semi-structured, allowing for flexibility
while ensuring that essential topics, such as the strategies
behind campaign design, the intended audience, and the
perceived effectiveness of digital storytelling, are addressed.
The interview process will offer insights into the behind-the-
scenes aspects of digital storytelling, such as resource
allocation, message framing, and content dissemination.
Additionally, content analysis will be employed to evaluate
the actual digital materials used in public engagement
campaigns. This analysis will involve selecting a sample of
digital content—ranging from social media posts and videos
to podcasts and infographics—and examining them based on
specific criteria such as emotional appeal, clarity of message,
framing techniques, and the level of public interaction they
stimulate. By systematically analyzing these elements, the
study can identify which storytelling techniques are most
effective at engaging audiences and promoting behavioral
change. Furthermore, survey questionnaires will be
distributed to members of the public who have interacted with
the selected digital campaigns. The surveys will assess their
reactions to the content, including their level of emotional
engagement, understanding of the policy issues, and
likelihood of taking action as a result of the campaign. The
surveys will combine open-ended questions, allowing for
qualitative insights, with closed-ended questions that provide
quantitative data to complement the findings from the
interviews and content analysis. This mixed-method
approach will provide a holistic understanding of the role of
digital storytelling in public engagement, capturing both the
perspectives of those creating the content and those engaging
with it.

3.3 Sampling Strategy

For this study, purposive sampling will be used to select
participants who are most relevant to the research objectives.
This sampling technique allows for identifying individuals
with specific knowledge or experience related to digital
storytelling in public engagement campaigns. The research
will focus on individuals directly involved in designing,
implementing, or evaluating these campaigns, such as
communications experts, social media managers, and public
policy experts. Additionally, survey participants from diverse
demographic backgrounds will be selected to ensure that the
research captures a broad spectrum of public engagement
experiences. This diversity will allow the study to assess how
different groups respond to digital storytelling campaigns and
whether certain techniques or platforms are more effective
with specific demographics. The research will also ensure
that the sample includes campaigns with varying degrees of
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success, including highly successful initiatives and those that
may have faced challenges in reaching or engaging their
target audience. By examining successful and unsuccessful
campaigns, the study will identify the factors contributing to
the effectiveness of digital storytelling and offer
recommendations for improving future engagement efforts.
Moreover, the study will explore a variety of policy areas to
determine if certain issues lend themselves better to digital
storytelling than others. This comprehensive sampling
strategy will provide a detailed view of how digital
storytelling operates across different contexts and will help
identify best practices for maximizing public engagement.

3.4 Data analysis techniques

The data analysis will be carried out using a combination of
thematic analysis, descriptive statistics, and comparative
analysis. Thematic analysis will be employed to identify key
patterns and themes across the qualitative data collected from
the interviews and survey responses. This process involves
reviewing the data multiple times, coding significant
segments, and grouping them into categories that are relevant
to the research questions. The aim is to uncover recurring
patterns or ideas that can shed light on how digital
storytelling influences public engagement and behavioral
change. Thematic analysis is particularly useful in
understanding how individuals interpret and respond to
digital content, as it identifies underlying attitudes,
perceptions, and emotional reactions. In addition to
qualitative data analysis, descriptive statistics will be used to
analyze the survey responses. This approach will provide a
clear overview of participants’ demographic characteristics,
their level of engagement with digital storytelling campaigns,
and their opinions on the effectiveness of these campaigns in
communicating policy issues. Descriptive statistics will
allow the study to quantify public reactions, providing a
clearer understanding of the general trends in engagement
and behavior change. Finally, comparative analysis will be
used to compare the effectiveness of different digital
storytelling strategies across various campaigns. The study
can identify which strategies are most effective at engaging
diverse audiences by comparing campaigns that employed
different messaging techniques, platforms, and storytelling
styles. This analysis will also include a comparison of the
outcomes of different campaigns, such as changes in public
awareness, shifts in public opinion, and instances of behavior
change, to provide insights into what makes a digital
storytelling campaign successful.

3.5 Ethical Considerations

Ethical considerations are of utmost importance in this study,
particularly because the research involves the collection of
data from human participants. Informed consent will be
obtained from all individuals participating in interviews and
surveys, ensuring that they understand the purpose of the
study, the nature of their participation, and their right to
confidentiality. Participants will be assured that their
responses will be kept anonymous and that any identifiable
information will be securely stored and not shared without
their consent. Furthermore, the study will ensure that all
interviewees and survey participants are aware that their
involvement is entirely voluntary, and they have the right to
withdraw from the study at any time without any
consequences. For the content analysis, the study will adhere
to copyright laws and ensure that all digital materials used in
the research are publicly available or used with permission.
Additionally, the study will make sure that the digital
storytelling campaigns being analyzed are presented in a way
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that accurately reflects their content and intended message,
avoiding any misrepresentation of the campaigns or
manipulation of the stories. By adhering to ethical principles,
the study aims to maintain the integrity of the research
process and ensure that participants' rights and privacy are
respected throughout the study.

4. Digital storytelling as a tool for public engagement

4.1 The power of storytelling in digital media

Storytelling has always been an essential method of human
communication, allowing individuals to convey ideas, share
experiences, and express emotions in a way that others can
understand and relate to. With the rise of digital media,
storytelling has undergone a transformation, becoming a
dynamic tool for engaging large audiences across various
platforms, including social media, blogs, podcasts, and
videos. The power of storytelling in the digital age lies in its
ability to bridge the gap between complex policy issues and
the general public, transforming abstract, impersonal
concepts into relatable and emotionally resonant narratives
(Agho, Eyo-Udo, Onukwulu, Sule, & Azubuike, 2024).

One key factor contributing to the effectiveness of digital
storytelling is its ability to humanize policy messages.
Whether it pertains to healthcare, climate change, or
education, public policies are often presented in abstract
terms or technical language that can alienate the audience.
Digital storytelling, however, presents these policies through
the lens of personal experience. By focusing on individuals
or communities affected by specific policies, storytelling
makes these issues tangible and emotionally impactful. This
approach resonates with audiences because it taps into
universal human experiences like fear, hope, loss, and
resilience. For example, a digital story about a community
grappling with the consequences of climate change can evoke
strong emotional responses, encouraging viewers to
recognize the urgency of environmental policies. This
humanization of complex topics helps break down the
barriers that often prevent people from engaging with policy
discussions and encourages them to view these issues not just
as abstract concepts, but as real, lived experiences (Alex-
Omiogbemi, Sule, Omowole, & Owoade, 2024c, 2024d).

In addition to creating emotional engagement, digital
storytelling excels in simplifying complex policy issues,
making them more accessible and digestible for the general
public. In traditional forms of communication, policies are
often presented through reports, legislation, or statistics—
formats that may be difficult for many individuals to
understand, particularly if they are not familiar with the
technical language used. On the other hand, storytelling can
distill these intricate subjects into clear, understandable
narratives that illustrate the implications of policies on
people's lives (Alex-Omiogbemi, Sule, Omowole, &
Owoade, 2024b). Doing so allows the public to more easily
grasp the core message and understand the rationale behind
certain policy decisions. For instance, a story about the
impact of a new healthcare policy might follow the journey
of a patient who benefits from improved access to medical
services, making the policy’s benefits clearer and more
compelling to the viewer. Through narrative-driven content,
digital storytelling can provide a platform for policymakers
to articulate their goals and vision in a way that resonates with
people from diverse backgrounds, encouraging broader
support for their initiatives (Alex-Omiogbemi, Sule,
Omowole, & Owoade, 2024a; Apeh, Odionu, Bristol-
Alagbariya, Okon, & Austin-Gabriel, 2024a).

Moreover, digital storytelling's visual nature significantly
enhances its impact. The combination of audio, video,
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images, and text creates a multi-sensory experience that
captures attention and keeps the audience engaged. Studies
have shown that visuals are processed by the brain much
faster than text, and people are more likely to remember
information presented through images and videos (Apeh,
Odionu, Bristol-Alagbariya, Okon, & Austin-Gabriel,
2024b). In digital storytelling, this power of visuals is
harnessed to highlight key moments in the narrative, whether
it is an image of a protestor calling for change, a video clip of
a policymaker speaking about a new initiative, or an
infographic explaining the benefits of a policy. By integrating
these visual elements, digital storytelling becomes more
engaging and memorable, ensuring that the core messages
stick with the audience long after they have finished watching
or listening (Apeh, Odionu, Bristol-Alagbariya, Okon, &
Austin-Gabriel, 2024c).

The viral nature of digital media also amplifies the power of
storytelling. Social media platforms such as Facebook,
Twitter, and Instagram allow users to share content with their
own networks, which increases the potential for a digital
story to reach a much wider audience than traditional
methods of communication. This viral spread of content is
particularly important when it comes to policy awareness, as
it enables campaigns to reach individuals who may not have
been exposed to policy discussions through conventional
channels like television or print media (Daramola, Apeh,
Basiru, Onukwulu, & Paul, 2024). As a result, digital
storytelling offers an unprecedented opportunity for
policymakers, activists, and organizations to engage with the
public in a direct and interactive manner. The ability to share,
comment, and react to content fosters a sense of community,
allowing people to discuss policy issues, exchange opinions,
and even participate in calls to action. This interactivity
further enhances the effectiveness of digital storytelling, as it
creates a two-way dialogue between the creator and the
audience, encouraging deeper engagement and facilitating
the dissemination of ideas (CHINTOH, SEGUN-FALADE,
ODIONU, & EKEH, 2024a, 2024b).

Furthermore, digital storytelling is highly adaptable to the
needs of different audiences. The rise of mobile technology
has made it possible for people to access content on the go,
anytime and anywhere. Digital stories can be designed to
cater to different formats—short, attention-grabbing clips for
social media, long-form documentaries for YouTube or
Vimeo, and podcasts for listeners who prefer audio content.
This versatility ensures that storytelling can reach a diverse
range of individuals, each of whom may have different
preferences for how they consume media. As a result, digital
storytelling has become a universal tool for communication
that transcends traditional media formats, making it
accessible to people of all ages, backgrounds, and locations
(Eyo-Udo et al, 2024; Hanson, Okonkwo, & Orakwe, 20244a).
Finally, digital storytelling plays a key role in empowering
individuals and communities to become active participants in
policy discussions. By presenting stories that reflect their
own experiences, digital storytelling encourages people to
see themselves as part of the larger policy conversation. This
sense of ownership and involvement can inspire people to
take action—whether it is advocating for change, spreading
awareness, or participating in local initiatives. In this sense,
digital storytelling informs and educates and mobilizes the
public, turning passive consumers of information into active
agents of change (Hanson, Okonkwo, & Orakwe, 2024b).

4.2 Components of digital storytelling
The core components of digital storytelling include the
narrative, the visual elements, and the distribution channels,
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all of which work together to deliver a cohesive and impactful
message. At the heart of digital storytelling is the narrative
structure. A well-crafted story typically includes a clear
beginning, middle, and end, with a relatable protagonist, a
problem or challenge, and a resolution or call to action. The
narrative should resonate with the audience’s values,
emotions, and experiences to ensure the message is engaging
and persuasive. For example, stories that focus on personal
experiences or testimonies are particularly effective at
humanizing complex policy issues, allowing people to
connect with the characters and understand the stakes
involved. In the context of public policy, these narratives can
illustrate the real-life consequences of certain laws, policies,
or social challenges, making the issues more tangible and
urgent to the audience (Ibidunni, William, & Otokiti, 2024;
Ishola, Odunaiya, & Soyombo, 2024).

The visual elements of digital storytelling—such as images,
video clips, and graphics—serve to reinforce the narrative
and add emotional depth to the story. A picture is worth a
thousand words, and when strategically integrated into a
digital story, visuals can significantly enhance the message.
For instance, the use of photos of individuals affected by a
policy or infographics summarizing key facts can create an
emotional connection that written or spoken words alone may
not achieve. The multimedia aspect also helps to maintain the
audience's interest and engagement throughout the story.
Audio elements, such as voiceovers or background music,
further enhance the storytelling experience by setting the tone
and pace of the narrative. Whether it is a somber, reflective
tone or an upbeat, motivating soundtrack, the sound
component plays a significant role in how the audience
interprets the message (Kokogho, Odio, Ogunsola, &
Nwaozomudoh, 2024c; Odionu, Adepoju, Ikwuanusi,
Azubuike, & Sule, 2024).

Finally, the distribution channels through which shared
digital stories significantly affect their reach and impact.
Social media platforms like Facebook, Instagram, YouTube,
and Twitter have become essential tools for disseminating
digital stories to a broad audience. These platforms allow for
interactive engagement, enabling viewers to comment, share,
and even contribute to the story (Kokogho, Odio, Ogunsola,
& Nwaozomudoh, 2024b). As people engage with content by
sharing or reacting to it, the story spreads across networks,
thereby amplifying its reach. This viral potential is one of the
key advantages of digital storytelling over traditional media,
where time slots or geographical constraints often limited the
distribution. The ability to distribute stories on demand, to
engage users in real-time conversations, and to adapt the
content for various platforms makes digital storytelling a
highly effective tool for reaching and influencing diverse
populations (Kokogho, Odio, Ogunsola, & Nwaozomudoh,
2024a).

4.3 The role of digital storytelling in policy awareness

Digital storytelling is especially powerful in fostering policy
awareness because it presents policy issues in an accessible
and emotionally resonant manner. Traditional forms of policy
communication, such as official reports or legal documents,
are often dense and difficult for the general public to
understand. In contrast, digital stories distill complex policy
issues into digestible narratives that make these topics more
accessible to a wider audience. For example, a digital story
showcasing climate change's impact on vulnerable
communities can humanize the issue, showing the real-life
implications of environmental policies. Through storytelling,
abstract concepts such as governmental regulations,
economic policies, or health initiatives are transformed into
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concrete, relatable examples with which the public can
connect emotionally (Odionu & Ibeh, 2024).

Furthermore, digital storytelling can help simplify
complicated policy debates, breaking them down into
relatable narratives that resonate with the everyday
experiences of citizens. By presenting policies within the
context of personal stories, digital content can show how
these policies affect individuals, families, or communities in
their day-to-day lives. In this way, storytelling offers a clear
and effective mechanism for demystifying public policy and
making it more relevant to the audience. For instance, a
campaign that follows a family struggling to access
healthcare under a specific policy can vividly demonstrate the
human costs of policy decisions, thus increasing public
awareness of issues like healthcare reform (C. P. Ogbeta,
Mbata, & Katas, 2024; Ogunyemi & Ishola, 2024).

In addition to conveying the essence of policy issues, digital
storytelling can also clarify the intended outcomes of specific
policies. For example, a government agency might use digital
storytelling to explain a new public health initiative by
following the experiences of individuals who have benefited
from it. This helps the audience understand the policy’s
objectives and the tangible outcomes it seeks to achieve. The
stories can also communicate the broader societal benefits of
certain policies, such as increased public safety, improved
environmental quality, or economic prosperity, encouraging
the public to support or become more engaged with such
initiatives (Ojukwu, Omokhoa, Odionu, Azubuike, & Sule,
2024; Okedele, Aziza, Oduro, & Ishola, 2024c).

4.4 Digital storytelling as a catalyst for behavioral change
One of the most compelling reasons digital storytelling has
gained prominence in public engagement campaigns is its
potential to drive behavioral change. Storytelling's emotional
and cognitive power is particularly effective in influencing
attitudes and behaviors, as it taps into individuals’ personal
experiences and values. Research in psychology and
communication has shown that narratives can foster empathy
and understanding, prompting individuals to consider issues
from multiple perspectives. In the context of public policy,
this can lead to a shift in public attitudes, which is often the
first step in changing behaviors.

The success of digital storytelling in prompting behavioral
change lies in its ability to engage audiences emotionally.
When people connect with a story on an emotional level, they
are more likely to remember the message and internalize its
significance. For example, a story about the harmful effects
of smoking that follows a person’s journey of addiction and
eventual recovery can evoke strong emotional responses,
motivating viewers to quit smoking themselves or advocate
for stricter tobacco regulations. This emotional engagement
is crucial in sparking action, as people are more likely to
change their behavior when they feel a personal connection
to the message (Okedele, Aziza, Oduro, & Ishola, 2024d,;
Okon, Odionu, & Bristol-Alagbariya, 2024).

Additionally, digital storytelling can create a sense of
urgency or collective responsibility, further driving behavior
change. By sharing stories that emphasize the social
consequences of individual actions—such as the
environmental impact of plastic use or the public health risks
associated with misinformation—digital campaigns can
encourage viewers to alter their behavior for the greater good.
Furthermore, digital storytelling campaigns can offer
practical solutions or calls to action, empowering individuals
to take steps toward positive change, such as adopting
healthier habits, vating for certain policies, or participating in
community efforts (Okedele, Aziza, Oduro, & Ishola, 2024a,
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2024e).

5. Challenges and opportunities in implementing digital
storytelling for policy engagement

5.1 Challenges in digital storytelling for policy
engagement

Despite the numerous benefits digital storytelling offers for
policy engagement, its implementation is challenging. One of
the main hurdles is ensuring content accessibility for a
diverse audience. While digital storytelling has the potential
to reach broad groups, accessibility can be limited by factors
such as digital literacy, internet connectivity, and platform
preferences. In many parts of the world, especially in rural or
underserved communities, access to the internet is limited,
making it difficult for individuals to engage with online
content (Okedele, Aziza, Oduro, & Ishola, 2024b). Moreover,
digital literacy varies greatly across different demographic
groups, and some people may not be familiar with or
comfortable using digital platforms. For example, older
generations or low-income individuals may not have the
same level of proficiency in navigating digital tools as
younger or more tech-savvy populations. To address this,
policymakers and organizations must ensure that their digital
storytelling initiatives include accessible formats, such as
captions for videos, translated content, or the use of easy-to-
navigate platforms. Additionally, efforts should be made to
include offline alternatives, such as community screenings or
printed materials, to reach those who lack internet access
(Okedele, Aziza, Oduro, lIshola, et al, 2024; Omokhoa,
Odionu, Azubuike, & Sule, 2024b).

Another significant challenge is the quality control and
credibility of the content. Given the rise of user-generated
content on social media, there is a growing concern about
misinformation, particularly when it comes to complex
policy issues. Inaccurate or misleading stories can spread
quickly across platforms, undermining public trust in both the
policies themselves and the storytelling platforms used to
communicate them. This issue is particularly prevalent in
politically charged or controversial topics, where stories can
be easily manipulated or distorted to sway public opinion. For
digital storytelling to be effective in policy engagement, it is
essential to ensure that the stories being told are credible,
well-researched, and fact-checked. In this context,
policymakers must collaborate with trusted experts,
organizations, and media professionals to create accurate and
compelling content (Okon et al, 2024; Omokhoa, Odionu,
Azubuike, & Sule, 2024a).

5.2 Overcoming the digital divide

The digital divide, the gap between those with access to
modern information and communication technology and
those without, represents a major barrier to the successful
implementation of digital storytelling for policy engagement.
In many regions, particularly in developing countries, people
still lack reliable access to the internet or the necessary
devices to engage with online content. This technological gap
limits the reach and impact of digital storytelling, as people
in these regions may not have the means to view videos, listen
to podcasts, or participate in interactive social media
campaigns. As the global reliance on digital platforms
continues to grow, it is crucial to address these disparities to
ensure that everyone has an equal opportunity to participate
in policy discussions.

To overcome this challenge, one potential solution is to
leverage mobile technology, as mobile phones are
increasingly widespread in many parts of the world, even in
areas with limited access to traditional internet infrastructure.
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Policymakers can design digital stories that are optimized for
mobile devices, ensuring that the content is accessible to
those with basic smartphones. Additionally, mobile networks
can be used to distribute policy stories via SMS (short
message service), which remains a widely accessible
communication tool in many underserved communities.
Moreover, digital campaigns can partner with local
organizations to facilitate community-based initiatives, such
as offline screenings, public viewings, or group discussions.
By adopting a multi-faceted approach that incorporates both
online and offline strategies, digital storytelling initiatives
can bridge the digital divide and reach broader audiences
(Omokhoa, Odionu, Azubuike, & Sule, 2024c, 2024d;
Onukwulu, Agho, Eyo-Udo, Sule, & Azubuike, 2024b).

5.3 The role of social media in amplifying digital stories
Social media platforms play a critical role in expanding the
reach of digital stories. As digital storytelling is inherently
shareable, platforms such as Twitter, Instagram, Facebook,
YouTube, and TikTok offer powerful opportunities for
content to go viral, thus amplifying its impact. However,
there are both opportunities and risks associated with social
media as a distribution tool. The potential for rapid,
widespread dissemination of content is one of the key
benefits, as stories can reach global audiences in a matter of
hours. For instance, social media platforms enable
policymakers, organizations, and activists to immediately
share important policy messages, mobilizing citizens around
critical issues. Additionally, social media offers a space for
audience interaction through comments, shares, and
reactions, which can further amplify the reach of stories and
foster engagement (Onukwulu, Agho, Eyo-Udo, Sule, &
Azubuike, 2024a; Onyebuchi, Onyedikachi, & Emuobosa,
2024c).

At the same time, social media can present challenges
regarding message control and narrative consistency. Due to
the interactive nature of these platforms, the original story
can easily be misinterpreted, misrepresented, or manipulated.
For example, viewers may share content out of context or
alter the story to fit their own narrative, leading to the spread
of misinformation. As a result, policymakers and
communicators must carefully monitor social media
platforms and engage in fact-checking to mitigate the risks
associated with the viral spread of inaccurate or misleading
information. Developing partnerships with fact-checking
organizations, social media influencers, and trusted
community leaders can help maintain the integrity of the
message and ensure that the digital stories retain their
accuracy and credibility.

5.4 Opportunities for interactive engagement and public
participation

One of the most significant advantages of digital storytelling
is its potential to engage the audience interactively. Unlike
traditional one-way communication methods, digital
storytelling allows for two-way communication, where
audiences can engage with the content, share their own
stories, and participate in discussions. This interactivity
increases engagement and gives the public a sense of
ownership and involvement in policy discussions. For
instance, interactive elements such as polls, comment
sections, or user-generated content allow individuals to voice
their opinions, ask questions, and share personal experiences
related to the topic. This engagement can help policymakers
better understand public concerns, adjust their policies, and
develop more inclusive and responsive strategies.

In addition, digital storytelling creates opportunities for
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crowdsourcing ideas and gathering feedback from a diverse
range of perspectives. By utilizing social media or dedicated
platforms for engagement, policymakers can solicit input
from citizens and stakeholders, allowing for a more
participatory approach to decision-making. This type of
feedback loop can enhance the democratic process by
ensuring that policies reflect the needs and desires of the
communities they are meant to serve. Through interactive
storytelling, citizens are not merely passive recipients of
information but active participants in shaping the policies that
affect their lives (Onyebuchi, Onyedikachi, & Emuobosa,
2024b; Sule, Eyo-Udo, Onukwulu, Agho, & Azubuike,
2024).

The evolution of digital storytelling for policy engagement
will likely be shaped by emerging technologies such as
virtual reality (VR) and augmented reality (AR). These
technologies have the potential to take digital storytelling to
the next level, offering immersive, experiential narratives that
engage the audience in entirely new ways. For example, VR
could allow individuals to experience policy issues firsthand,
such as walking through a community affected by
environmental degradation or visiting a healthcare facility
impacted by policy changes. Such immersive experiences can
foster a deeper understanding of the human cost of policy
decisions, encouraging empathy and motivating action in
ways that traditional storytelling methods cannot
(Onyebuchi,  Onyedikachi, & Emuobosa, 2024a).
Furthermore, artificial intelligence (Al) and data analytics
will likely be increasingly important in personalizing digital
storytelling experiences. By analyzing user preferences,
behaviors, and demographic information, Al can tailor
content to suit individual interests, ensuring that the right
message reaches the right audience. This can improve
engagement rates and make policy campaigns more effective
by delivering personalized narratives that resonate with each
viewer (Uchendu, Omomo, & Esiri, 2024).

6. Conclusion

Digital storytelling has emerged as a transformative tool for
engaging the public in policy discussions, raising awareness,
and driving behavioral change. Its power lies in its ability to
simplify complex issues and its capacity to connect
emotionally with audiences, making abstract policy topics
feel personal and urgent. By presenting policies through
humanized narratives, digital storytelling makes it possible
for individuals to see the real-life impacts of governmental
decisions, creating a space for deeper understanding and
empathy. This is particularly important in today’s digital age,
where information overload often leads to disengagement and
apathy. Through compelling, accessible, and relatable stories,
digital storytelling cuts through the noise, ensuring that
important messages reach diverse audiences in a way that is
both engaging and memorable.

One of the most notable advantages of digital storytelling is
its accessibility. As the world becomes increasingly
connected through digital platforms, stories that were once
confined to traditional media outlets can now be shared
globally with a single click. Whether through social media,
blogs, podcasts, or video platforms, digital storytelling
enables policymakers, organizations, and activists to reach
vast audiences, engaging them in real-time. This connectivity
ensures that policy awareness is no longer limited by
geographic boundaries, enabling even those in remote areas
or underserved communities to participate in the
conversation. However, despite its vast reach, digital
storytelling is not without its challenges. Accessibility
remains an issue for certain populations, particularly those
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with limited internet access or digital literacy. Furthermore,
the spread of misinformation on digital platforms presents a
significant concern, as inaccurate or misleading stories can
undermine the credibility of important policy messages.

In addition to addressing accessibility challenges, digital
storytelling must contend with the digital divide between
different socioeconomic and demographic groups. While
mobile technology offers some hope of bridging this gap,
efforts must be made to ensure that content is optimized for
various platforms and devices, ensuring that all individuals,
regardless of their economic status or technological
capabilities, can participate in the digital policy conversation.
Moreover, digital storytelling must navigate the issue of
content credibility. The ease with which information can be
manipulated and spread on social media platforms poses risks
to the integrity of the messages being communicated. To
combat this, storytellers must collaborate with trusted
organizations and ensure their content is accurate, fact-
checked, and backed by expert knowledge. Policymakers, in
particular, have the responsibility to ensure that digital stories
align with factual information and that they accurately
represent the issues at hand.

Despite these challenges, digital storytelling presents unique
opportunities for deepening public engagement with policy
issues. It not only informs but also empowers individuals by
fostering a sense of agency and participation. As a tool for
public engagement, digital storytelling can cultivate a more
informed, motivated, and action-oriented public, especially
when combined with interactive elements such as audience
feedback, user-generated content, and social media
discussions. By offering people the opportunity to contribute
their own stories, opinions, and solutions, digital storytelling
democratizes the policy process, turning passive audiences
into active participants. This interactivity ensures that the
public is not merely a recipient of information but a key
player in the policymaking process, helping to create policies
that are more reflective of the needs and concerns of the
communities they are meant to serve.

The potential of digital storytelling in policy engagement is
vast. Emerging technologies such as virtual reality (VR) and
augmented reality (AR) have the potential to elevate
storytelling to new levels, providing immersive, experiential
narratives that allow individuals to engage with policy issues
on a deeper, more personal level. These technologies could
enable individuals to walk through environments impacted by
specific policies, such as communities affected by climate
change or healthcare facilities dealing with policy-driven
changes. Such immersive experiences could foster a deeper
understanding of the human costs of policy decisions,
creating empathy and encouraging action in ways traditional
storytelling cannot. Additionally, the use of artificial
intelligence (Al) and data analytics will enable more
personalized storytelling, ensuring that messages resonate
with individuals based on their unique preferences,
behaviors, and experiences.
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