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Abstract 
This study is conducted mainly to find out the Methods and Evaluation of green 
banking initiatives in selected public sector banks in southern Districts of Tamilnadu.  

Due to more and more of human involvement in the eco system, it has raised the origin 

of additional issues in the environmental activities like burning fossil fuel for heating 

energy, raising livestock and many more which adversely impact our health, 

environment and economy. These lead to more of global warming and climatic 

changes which are the two most discussed matters in the global. The study also found 

public sector banks are less emphasized on core banking solution and use E-waste 

management for adopting environmental friendly practices. The study found that 

100% of public sector banks are use online banking, mobile banking and other banking 

services. The main purpose of green banking initiatives are reduce time and cost of the 

customers.
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1. Introduction 
Green banking means using all of the banks’ resources with responsibility and care, avoiding waste and giving priority to choices 

that take sustainability into account. It is also known as environmental friendly banking. According to the Indian Banks’ 

Association, the green bank is like a normal bank, which considers all the social and environmental factors with an aim to protect 

the environment and conserve natural resources. For banking professionals, green banking involves the tenets of sustainability, 

ethical lending, conservation, and energy efficiency. Green banking avoids as much paper work as possible and rely on 

online/electronic transactions for processing so that you get green credit cards and green mortgages. Less paperwork means less 

cutting of trees. 

Banks provide their customers an opportunity to serve a better citizen for our country by making them habitual of Green practices 

which are beneficial for our Environment such as Online Banking instead of visiting a Branch, Paying Bills online, using Mobile 

wallets instead of carrying hard cash, etc. Therefore, Banks play a very significant role in developing strategies and activities 

which are not only environmentally sustainable but also socially responsible through constant practice of making the 

environment GO-Green.   

 

2. Review of Literature 
Md. Shafiqul Islam and Prahallad Chandra Das (2013) [4], in their article entitled on “Green Banking Practices in Bangladesh” 

highlights the mobile banking, online banking, green financing, and guidelines for green banking practices as well as green 

banking unit. They stated that green banking practices in Bangladesh are not at a satisfactory level. In line with global 

development and response to the global warming, green banking plays a significant role. 
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Government as well as every bank should take initiatives in 

respect of green banking practices for protecting our 

environment. Bangladesh bank will emphasize with 

significance of green banking activities/practices of a bank 

while according permission for opening new bank branches 

and approval for launching new bank. Finally, they have 

concluded that Government should also encourage the 

general people about the green banking practices. The central 

bank should monitor or supervise commercial banks whether 

they are practicing green banking or not. So, every bank has 

to participate and contribute to green banking practices in 
today’s extreme national and global banking competition. On 

average, banks are allocated Tk. 657.67 million for green 

banking in 2012. Since October 2012, Taka 838.4 million has 

been allocated to the following green projects. For 2012, 

banks have allocated with Tk.20, 034.59 million for green 

finance of which Tk. 3273.69 million has been utilized during 

January- September 2012. The concept of green Banking is 

relatively new in Bangladesh and yet to get momentum, but 

in the developing countries it is passing through a mature 

stage. The study concludes that green banking practices in 

Bangladesh is not satisfactory at all. 

Masukujjaman and Serena Aktar (2013) [5], in their research 

paper entitled on “Green Banking in Bangladesh: A 

Commitment towards the Global Initiatives” observed that 

the concept of green banking has evolved a response to the 

global initiative to save environment. It is a kind of welfare 

banking for the society at large, its responsibilities are green 

in daily operations and financing of nature conservation 
projects. They also highlighted that made to explore activities 

of commercial banks in comparison with global green 

banking initiatives. He further stated though the banking 

industry in Bangladesh are in the intensification phase 

passing through the foundation phase within the time frame, 

some banks are yet to stand on its feet. A few commercial 

banks are engaged in house environment management and 

are contributing towards environment friendly finance 

through their Green Energy Loans. However, banks have a 

lot more scope to contribute and should make adequate 

investment in generating renewable energy.   Finally, 

suggested that Banks should take initiative to set absolute 

Green House Gas emission reduction targets from operations, 

energy use and business travel. Banks should also be engaged 

in financing Clean Development Mechanism (CDM) 

projects. For this, awareness of development and advisory 

services by banks in the process of development of CDM 
projects will be crucial. Banks should also take steps to form 

Climate Risk Fund to finance the economic activities in the 

flood, cyclone and drought prone areas. In case of 

environmental risk rating, banks need to apply a quantitative 

approach for a more justified rating along with Environmental 

Due Diligence (EDD) Checklist under Subjective Criterion. 

They must speed up proper awareness and effective capacity 
building for the Board of Directors/competent authority/management 
at all levels of the banks/financial institutions and clients as 

well. They should take diversified activities especially 

introducing innovative products in the model of Bangladeshi 

infrastructure for a true green economy. 

 

3. Objectives of the Study 
 To check on the level of awareness and usage of Green 

banking initiatives among the banking customers  

 To study the factors affecting customer's perception  

towards Green banking initiatives  

 To evaluate and suggest the growth strategies of banks 

to promote green banking products and services  

 
4. Research Methodology 
The primary data from the Customers, the survey method was 

carried out. Data has been collected from 100 respondents by 

using the simple Random sampling method to fetch the 

results from the Banking customers in southern Districts of 

Tamil Nadu with the help of a structured questionnaire. The 

secondary data has been collected from, research articles, 

journals, and writ-up, theses and dissertations, etc. 

 

4.1 Hypothesis  
 Ho - There is no significant difference between in the 

Green banking services among the customers in relation 

to their gender 

 
5. Discussion and Results 
The deals with the analysis and interpretations of data that are 
collected from the Public sector bank customers of Southern 
Districts of Tamil Nadu. A survey was conducted among 100 
respondents with the help of well-structured questionnaire 
schedule. This comprises the analysis and interpretation of 
the findings and resulting from this study. 
The Discussion includes the tables, charts and explanations 
based on the information given by the respondents. The 
collected data are analysed, arranged, coded and tabulated 
systematically. The data are presented in the tables and 
diagrams in a descriptive form. The tables and charts given 
in this chapter are arranged as follows. 

 
Table 1 

 

 Particulars Respondents Percentage 

Gender Male 71 71 

 Female 29 29 

 Total 100 100% 

Age Below 20 16 16 

 20-30 30 30 

 31-40 19 19 

 41-50 20 20 

 Above 50 15 15 

 Total 100 100 

Educational 
Qualification 

SSLC 2 2 

 HSC 8 8 

 Diploma 7 7 

 Graduate 34 34 

 Post graduate 41 41 

 Others 8 8 

 Total 100 100 

Marital Status Married 53 53 

 Unmarried 46 46 

 Widow 0 0 

 Separated 1 1 

 Total 100 100 

Occupation 
Government 

employee 
18 18 

 Private employee 32 32 

 Professional 10 10 

 Entrepreneur 1 1 

 Student 35 35 

 House wife 3 3 

 Others 1 1 

 Total 100 100 

Source: Primary Data 
 



International Journal of Multidisciplinary Research and Growth Evaluation www.allmultidisciplinaryjournal.com  

 
    415 | P a g e  

 

The above table reveals that 71 per cent of the respondents 

are male, 29 per cent of the respondents are female.  It reveals 

that majority (71 per cent) of the respondents are Male. That 

16 per cent of the respondents are in the age group of below 

20 years of age, 30 per cent of the respondents are in the age 

group of 20-30 years of age, 19 per cent of the respondents 

are in the age group of 31-40 years of age, 20 per cent of the 

respondents are in the age group of 41-50 years of age, 15 per 

cent of the respondents are in the age group of Above 50 years 

of age.  It is significant to note that majority (30 per cent) of 

the respondents belong to the age group of 20-30 years. That 
2 per cent of the respondents are secondary education, 8 per 

cent of the respondents are having higher secondary 

education, 7 per cent of the respondents are having diploma, 

34 per cent of the respondents have studied up to UG degree, 

41 per cent of the respondents have studied up to PG degree, 

8 per cent of the respondents comes under other category 

(M.Phil & Ph.D.) level education. It is evident that majority 

(41 per cent) of the respondents have studied up to PG level 

education. That 53 per cent of the respondents are married, 

46 per cent of the respondents are unmarried, and 1 per cent 

of the respondents are separated.  It is evident that Majority 

(53 per cent) of the respondents are married. That 18 per cent 

of the respondents are Government employees, 32 per cent of 

the respondents are working as Private employees, 10 per 

cent of the respondents are professionals, 1 per cent of the 

respondents are Entrepreneurs, 35 per cent of the respondents 

are Students, 3 per cent of the respondents are House wives.  

It is evident that majority (35 per cent) of the respondents are 

Students. 

 

Green Banking Services in Relation to Gender of the 
Respondents 
Customers of different gender group are using the Green 

banking services. In order to find out the significant 

difference between green banking services among the 

different gender group ‘t’ test is attempted with the null 

hypothesis as,  

“There is no significant difference between in the Green 

banking services among the customers in relation to their 

gender”.  

The result of ‘t’ test is presented in table 2. 

 
Table 2: Green Banking Services in Relation to Gender of the Respondents 

 

Factors Gen N Mean Std. Devi ‘t’ P value 

Debit card 
M 71 4.7324 .50590 

.872 .385* 
F 29 4.8276 .46820 

Credit card 
M 71 4.1127 .96435 

1.425 .157* 
F 29 4.4138 .94556 

ATM 
M 71 4.5493 .73268 

1.138 .258* 
F 29 4.6897 .47082 

Smart card 
M 71 3.6197 1.1509 

1.284 .202* 
F 29 3.9310 .96106 

Deposit machine 
M 71 3.7042 1.0197 

1.212 .228* 
F 29 3.9655 .86531 

E-cheque 
M 71 3.3239 1.1310 

1.257 .212* 
F 29 3.6207 .90292 

Recharging phone/T.V 
M 71 3.5211 1.1693 

.428 .669* 
F 29 3.4138 1.0527 

Fund transfer 
M 71 3.4930 1.1572 

1.067 .289* 
F 29 3.7586 1.0574 

Bill payment 
M 71 3.4648 1.0932 

.067 .946* 
F 29 3.4483 1.1522 

Tax payment 
M 71 3.5634 1.1178 

.049 .961* 
F 29 3.5517 .98511 

E-fixed deposit 
M 71 3.0000 1.1084 

1.037 .302* 
F 29 3.2414 .91242 

E-ticketing 
M 71 3.4225 1.1422 

.826 .411* 
F 29 3.6207 .94165 

Payment of loan 
M 71 3.0423 1.3140 

.967 .336* 
F 29 3.3103 1.1052 

Source: Primary data 

*-Significant at five per cent level 
 

The table 2 shows the Green banking services among the 

different gender group of customers along with its respective 

‘t’ statistics.  

As regards the ‘Debit card’ the p value (.385) is more than 

0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference  in the E Banking services regarding Debit card 

and gender group of customers. 

As regards the ‘Credit card’ the p value (.157) is more than 

0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Credit card’ 

and gender group of customers. 

As regards the ‘ATM’ the p value (.258) is more than 0.05 so 

the null hypothesis is accepted at 5 per cent significance level, 

It is concluded that there is no significant difference in the E-

Banking services regarding ‘ATM’ and gender group of 

customers. 

As regards the ‘Smart card’ the p value (.202) is more than 

0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Smart card’ 

and gender group of customers. 

As regards the ‘Deposit machine’ the p value (.228) is more 
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than 0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Deposit 

machine’ and gender group of customers. 

As regards the ‘E-cheque’ the p value (.212) is more than 0.05 

so the null hypothesis is accepted at 5 per cent significance 

level, It is concluded that there is no significant difference in 

the E-Banking services regarding ‘E-cheque’ and gender 

group of customers. 

As regards the ‘Recharging phone/T.V’ the p value (.669) is 

more than 0.05 so the null hypothesis is accepted at 5 per cent 
significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Recharging 

phone/T.V’ and gender group of customers. 

As regards the ‘Fund transfer’ the p value (.289) is more than 

0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Fund 

transfer’ and gender group of customers. 

As regards the ‘Bill payment’ the p value (.946) is more than 

0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Bill 

payment’ and gender group of customers. 

As regards the ‘Tax payment’ the p value (.961) is more than 

0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Tax 

payment’ and gender group of customers. 
As regards the ‘E-fixed deposit’ the p value (.302) is more 

than 0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘E-fixed 

deposit’ and gender group of customers. 

As regards the ‘E-ticketing’ the p value (.411) is more than 

0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘E-ticketing’ 

and gender group of customers. 

As regards the ‘Payment of loan’ the p value (.336) is more 

than 0.05 so the null hypothesis is accepted at 5 per cent 

significance level, It is concluded that there is no significant 

difference in the E-Banking services regarding ‘Payment of 

loan’ and gender group of customers. 

 

6. Conclusion 
The Green Innovations of Banks such as Mobile Banking, 

Internet banking, E-wallets, etc. have encouraged their 

customers to use more and more of such Online platforms for 

Banking transactions thereby improving the Environmental 

imbalance. The concept of Green Banking is to reduce 

Carbon footprints and encourage customers to use 

environmentally friendly Banking products. The ultimate aim 

of Green Banking is to promote the Green practices among 

their Customers, which results in a Sustainable Environment. 

This study shows that the majority of customers are found to 

be using Online Platforms for Money transfer. The 

Awareness level of Online banking platforms among the 

customers is also found to be satisfied. The usage of E-wallets 

has been found more popular than Internet/Mobile Banking. 

In true Green banking initiatives, any inquiry or transaction 

is processed online without any reference to the branch 

(anywhere banking) at any time. Providing internet banking 
is increasingly becoming a 'need to have' than a 'nice to have' 

services. Delivering superior service quality appears to be a 

prerequisite for success of any service firms. As electronic 

banking becomes more prevalent, now-a-days customers are 

evaluating banks based more on their “high-touch” factors 

than on their “high-tech” factors in most of the developing 

economy like India. The operationalization of customer 

satisfaction in banking sector is somewhat hazy, and it should 

be operationalized along the same dimensions that constitute 

service quality. Therefore, if the banking industry adopts the 

above mentioned recommendations made by the researcher, 

it will certainly increase customer satisfaction with Green 
banking services. 
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